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stocking  the  full  range  of  Ernest  Jackson  medicated  pastilles  and  lozenges. 
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One  pound  in  three  spent  on  serious  throat  lozenges 

is  spent  on  Strepsils. 

Strepsils  are  the  biggest  selling  serious  throat  lozenge  in  pharmacies  because  they  offer  a  remedy  for 
all  kinds  of  sore  throat.  All  four  variants  contain  two  antibacterials  which  help  fight  infection.  Strepsils 
Honey  and  Lemon  have  extra  soothing  properties.  Strepsils  Menthol  and  Eucalyptus  help  relieve  con- 
gestion as  well  as  throat  symptoms.  Strepsils  Vitamin  C  contains  100mg  of  this  essential  vitamin.  We'll 
be  spending  £2.5  million  on  advertising  over  the  winter.  So  if  you  want  a  healthy  profit,  stock  Strepsils. 
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Now  that  the  more  likely  players  for  Macarthy  have  shown 
their  respective  hands,  shareholders  have  an  opportunity  to 
assess  the  choice  before  them.  Grampian  are  widely  regarded 
as  out  of  the  race  unless  all  other  bids  are  referred  to  the 
Monopolies  and  Mergers  Commission.  Theirs  is  still  the  only 
bid  not  threatened  with  MMC  referral,  but  with  less  perceived 
overlap  between  them  and  their  potential  victim,  and  so  fewer 
opportunities  for  synergies  and  rationalisation,  more  closely 
matched  companies  can  and  have  realistically  bid  higher. 

This  makes  the  Unichem  bid  look  especially  intriguing. 
Some  City  commentators  are  making  much  of  the  supposed 
"revenge"  factor  in  the  Unichem  bid  —  harking  back  to  1988 
when  Macarthy  put  in  a  bid  for  Unichem.  But  of  more 
significance  is  the  fact  that  Macarthy  and  Unichem  were  in 
discussions  before  the  latter  made  their  move,  so  that  while  the 
Unichem  bid  is  not  agreed,  a  Unichem  takeover  may  be 
considered  the  least  painful  alternative  to  independence  for 
the  Macarthy  board. 

However,  currently  Lloyds  have  the  highest  bid  on  the 
table,  though  this  also  has  the  highest  paper-to-cash  ratio  and 
hence  is  most  vulnerable  to  fluctuations  in  stock  market  share 
prices.  And  there  are  those  who  argue  that  there  is  enough 
Lloyds  Chemists'  paper  in  circulation  already.  If  Lloyds  are  to 


succeed  they  may  be  forced  to  top  up  the  cash  element  in  their 
offer.  AAH  remain  conspicuous  by  their  absence  at  present. 
Many  regard  Macarthy  as  a  natural  target  for  AAH,  but  while 
the  Savoury  &  Moore  chain  looks  tempting,  AAH  have  a 
reputation  for  only  buying  at  very  keen  prices. 

At  this  stage  the  Macarthy  board  is  sensibly  advising 
shareholders  to  take  no  action.  They  have  instituted  a 
programme  of  strategic  restructuring  and  are  running  the 
business  as  if  the  company  will  remain  independent. 

Characteristically,  Allen  Lloyd  is  trumpeting  the  number 
of  shares  he  already  has  promised,  and  as  C<£Dgoes  to  press 
holds  almost  25  per  cent  of  the  equity.  However,  the  bulk  of 
the  Macarthy  equity  is  in  the  hands  of  a  few  institutional 
shareholders  and  further  significant  holdings  may  be  harder 
for  Mr  Lloyd  to  come  by  before  the  hurdle  of  possible 
Monopolies  and  Mergers  Commission  referrals  is  passed  in  the 
middle  of  next  month. 

Logically,  neither  Unichem  nor  Lloyds  should  suffer 
referral,  though  the  OFT  is  notoriously  fickle.  But,  given  a  fair 
MMC  wind  and  determination  from  Peter  Dodd,  a  knockout 
bid  from  Unichem  with  a  greater  cash  element  than  the  Lloyds 
offer  could  bring  the  struggle  to  an  earlier  than  expected 
conclusion. 
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Alka-Seltzer 
slammed 


New  centre  seeks  local 
pharmacist  tutors 


The  newly  established  Centre  for 
Pharmacy  Postgraduate  Education 
is  recruiting  a  network  of  local 
pharmacy  tutors  throughout 
England. 

The  Centre,  which  is  funded  by 
the  Department  of  Health  and 
based  in  Manchester,  will  he 
responsible  for  community 
pharmacists'  continuing  education 
from  April  1992.  The  idea  behind 
the  local  tutor  system  is  to  take 
continuing  education  down  to  a 
local  level  so  that  community 
pharmacists  get  to  know  their  local 
tutors  and  are  encouraged  to 
participate  in  mure  continuing 
education  activities. 

The  Centre's  director.  Dr  Alison 
Blenkinsopp.  says:  "We  are  looking 
for  enthusiastic  pharmacists  with  an 
interest  in  continuing  education 
who  would  like  to  get  involved  in  a 
new  programme  for  community 
pharmacists". 

Previous  experience  in 
education  is  not  essential  as  training 
will  be  given.  Applicants  should 
have  good  communication  skills,  a 
commitment  to  the  development  of 
pharmacy  and  enthusiasm  for 
postgraduate  training. 

Pharmacists  who  are  attending 
the  BP  Conference  next  month  can 
visit  the  Centre's  stand  at  the 
exhibition  and  obtain  an 
information  pack  with  an 
application  form  for  the  local  tutor 
posts.  There  will  be  about  60  posts 
and  the  tutors  will  have  strong  links 
with  local  organisations  such  as 
KPSGB  local  branches,  local 
pharmaceutical  committees  and 


NHS  still  top 
of  Labour 
agenda 

Robin  Cook,  Labour's  shadow 
Health  Secretary,  re-affirmed  on 
Wednesday  that  Labour  intends  to 
ensure  the  NHS  is  a  dominant  issue 
in  the  next  general  election. 

He  said  the  restriction  on  free 
eye  sight  tests  would  be  "the  first 
priority  of  an  incoming  Labour 
government".  Mr  Cook  confirmed 
that  the  phasing  out  of  prescription 
charges  would  have  to  be 
implemented  as  resources  allowed 
and  that  there  could  be  no 
predetermined  timetable. 

Stephen  Dorrell,  the  Junior 
Health  Minister,  responded  by 
saying  there  is  plenty  of  evidence  to 
demonstrate  public  satisfaction  with 
the  NHS. 

•  The  annual  report  of  the  Audit 
Commission  has  supported  the 
Government's  view  that  there  is 
considerable  potential  to  improve 
patient  care  in  the  NHS  through 
better  management. 


family  health  services  authorities. 

The  Manchester-based  Centre 
will  co-ordinate  the  administration 
and  provision  of  continuing 
education  programmes  with  a  large 
increase  forecast  in  the  range  of 
distance  learning  materials 
available.  "We  want  to  make  it  as 
easy  as  possible  for  community 
pharmacists  to  participate  in 
continuing  education."  says  Dr 


There  is  a  definite  need  for  a 
scheme  for  head  lice  treatments 
along  the  lines  of  the  milk  token 
scheme,  according  to  the  National 
Pharmaceutical  Association.  In  fact 
the  NPA  says  the  token  scheme  has 
"endless  possibilities". 

Since  the  removal  of  Crown 
immunity  in  April,  school  nurses 
can  no  longer  issue  free  treatment 
for  head  lice,  which  must  now  be 
supplied  from  community 
pharmacies,  either  on  a  prescription 
or  by  direct  sale. 

In  essence  health  authorities  are 
no  longer  immune  from 
prosecution  if  they  do  not  comply 
with  the  Medicines  Act  1968, 
requiring  that  non-GSL  medicines 
are  sold  or  supplied  from  a 
registered  pharmacy. 

In  the  Pink  Supplement  last 
month,  the  NPA  said:  "We  think 
there  is  scope  here  for  a  voucher 
system,  whereby  families  would  be 
issued  with  vouchers  by  the  school 
nurse  or  health  visitor.  These 
vouchers  would  then  be  exchanged 
at  a  local  pharmacy  for  the 
insecticide  currently  on  rotation  in 
that  area." 

The  pharmacist  would  be 
reimbursed  by  the  health  authority 
in  a  similar  way  to  that  for  welfare 
milk  tokens,  and  the  NPA  says  such 
arrangements  would  make  it  easier 


Blenkinsopp.  There  will  still  be  a 
programme  of  face-to-face  courses 
pharmacists  can  attend  and  these 
will  be  linked  to  a  wider  range  of 
distance  learning  packages  in  the 
form  of  written  booklets,  videos  and 
computer-based  learning.  The 
Centre  is  piloting  the  new  approach 
with  the  Yorkshire  region  before 
scaling  up  for  national  responsibility 
from  April  onwards. 


for  the  health  authority  to  operate  a 
rotational  policy  for  insecticides. 

NPA  members  are  advised  to 
contact  their  LPC  or  district 
pharmaceutical  officer  to  find  out 
how  their  local  health  authority  is 
tackling  the  problem. 

The  NPA  also  fully  supports 
schemes  for  milk  tokens  to  be 
redeemable  exclusively  through 
pharmacies.  Currently,  these  are 
redeemable  mainly  through  clinics 
or  supermarkets,  although  some 
pharmacies  already  participate, 
such  as  those  in  the  Oxfordshire 
area. 

Meanwhile,  South  East 
Staffordshire  Health  Authority  has 
approached  the  Local 
Pharmaceutical  Committee  to  see  if 
pharmacists  would  be  willing  to 
distribute  baby  milk  instead  of 
clinics. 

The  LPC  would  be  keen  for 
pharmacists  to  become  involved, 
says  Staffordshire  LPC  secretary 
Robert  Tuck.  At  their  Committee 
meeting  last  month,  it  was  agreed 
that  a  countv-wide  system  organised 
through  the  FHSA  was  the  best 
route  and  this  is  being  investigated. 
•  A  scheme  allowing  mothers 
issued  with  tokens  for  baby  milk  to 
redeem  them  at  local  pharmacies  in 
North  East  Sheffield  will  start  this 
week. 


A  letter  from  pharmacologists  in 
Spain,  published  in  The  Lancet,  has 
attacked  the  use  of  Alka-Seltzer  as 
a  treatment  for  abdominal 
discomfort. 

Their  case-control  study  on  the 
risk  of  gastro-intestinal  bleeding 
associated  with  the  previous  use  of 
analgesics  and  non-steroidal  anti- 
inflammatory drugs  showed  that 
aspirin  was  most  frequently  used.  Of 
the  630  patients  exposed  to  it,  14 
(11  cases  and  three  controls)  had 
taken  it  for  gastric  discomfort,  seven 
of  whom  used  Alka-Seltzer. 

In  Spain,  Alka-Seltzer  is  labelled 
as  an  "effervescent,  analgesic, 
antacid":  even  worse,  says  the  letter, 
in  the  USA  it  is  labelled  as  a  "pain 
reliever  and  antacid". 

The  promotion  of  aspirin 
preparations  for  the  treatment  of 
abdominal  discomfort  should  he 
stopped;  drug  manufacturers  and 
health  authorities  have  a  heavy 
responsibility  in  this  respect, 
concludes  the  letter. 

In  the  UK,  Alka-Seltzer  is 
licensed  for  "fast  relief  from 
headache  with  upset  stomach." 
Bayer  say  the  aspirin  in  the  product 
is  converted  to  sodium 
acetylsalicylate  on  dissolution,  and 
hence  contains  no  particles  of 
undissolved  aspirin  which  are  a 
major  factor  in  gastric  irritation. 


Fined  for 
stolen  stereo 

The  acting  manager  of  an  East 
London  pharmacy  who  purchased  a 
stolen  car  stereo  has  been  fined 
£125  at  Thames  Magistrates  Court. 

Mukthar  Miah  of  Whitehouse 
Road,  Stepney  admitted  receiving 
the  stolen  radio/cassette  player  at 
The  Chemist  in  nearby  Cressey 
Place  on  August  6.  He  told  police  he 
had  paid  £15  for  it  but  only  realised 
it  was  probably  stolen  when 
somebody  mentioned  the  customer 
was  a  known  criminal. 


Tokens  for  head  lice? 
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TV  programme  questions 
PMS  drug  studies 


Post-marketing  surveillance  studies 
after  the  launch  of  a  new  medicine 
were  criticised  as  having  more  to  do 
with  marketing  than  medicine  by 
the  Channel  4  consumer  affairs 
programme  "Checkout  91"  last 
week. 

The  programme  claimed  that 
PMS  studies  are  "a  way  of 
encouraging  doctors  to  prescribe 
what  drug  companies  want  to 
promote  —  although  the  companies 
deny  this  is  the  intention".  Concern 
was  expressed  that  a  patient's  drug 
treatment  may  be  deliberately 
changed,  without  their  knowledge, 
so  that  a  company  can  increase  the 
market  for  its  drug. 

An  anonymous  CP  told  of 
patients  being  given  new  drugs 
when  their  old  ones  were  perfectly 
adequate  or  even  given  drugs  that 
should  not  have  been  prescribed  for 
them  at  all.  Another  doctor,  Dr 
Craham  Hornell,  said  that  pressure 
was  put  on  CPs  to  tlnd  patients  to 
receive  a  particular  drug  in  a  PMS 
study.  It  was  preferable  that 
surveillance  should  only  take  place 
after  a  doctor  had  decided  to 


prescribe  a  certain  drug,  he  said. 

The  rise  in  the  number  of  PMS 
surveys  had  implications  for  patient 
safety,  according  to  Professor  Bill 
Inman,  director  of  the  Drug  Safety 
Research  Unit  in  Southampton.  "I 
feel  there  is  a  danger  that  an 
excessive  number  of  patients  may 
be  treated  with  a  new  drug,  more 
than  the  doctor  can  comfortably 
manage.  The  market  may  expand 
far  too  rapidly,  the  events  may 
overtake  the  marketing  procedure 
and  a  large  number  of  patients 
could  be  damaged  before  anyone  is 
any  the  wiser,"  he  said. 

As  the  number  of  PMS  surveys 
increases,  the  available  population 
will  be  broken  up  by  competing 
studies:  in  this  case  there  would  he 
"a  definite  possibility  that  we  could 
miss  the  next  thalidomide  disaster," 
he  said. 

The  programme  also  said  that  a 
PMS  study  protocol,  for  Pfizer's 
5HT  re-uptake  inhibitor  Lustra! 
(sertraline),  had  been  the  subject  of 
a  complaint  to  the  Association  of 
the  British  Pharmaceutical 
Industry.  Dr  Ron  Mann,  medical 


Patients  to  get 
access  to  records 


Patients  will  have  the  right  to  full 
access  to  their  health  records  from 
November  1 ,  Junior  Health  Minister 
Stephen  Dorrell  announced  on 
Tuesday. 

Under  the  Access  to  Health 
Records  Act  1990,  individual 
patients  will  have  the  right  of  access, 
subject  to  certain  exceptions,  to  all 
health  information  recorded  about 
them.  A  guide  has  been  issued  to 
help  NHS  authorities  implement  the 
new  regulations. 

The  Act  imposes  a  duty  on  all 
holders  of  health  records,  usually  a 


hospital  or  CP,  to  disclose 
information  on  application  by  a 
patient  Where  the  holder  of  a 
record  is  not  a  health  professional, 
the  holder  is  required  to  seek  advice 
from  the  professional  who  provided 
the  clinical  care  concerned. 

The  guide  to  the  Act  provides 
health  authorities  with  essential 
practical  information,  while 
encouraging  the  disclosure  of 
information  on  an  informal,  ha.M.s.  1 1 
details  how  access  can  he  applied 
for.  and  makes  provision  for 
ci  infecting  inaccuracies. 


Support  for  POM  to  OTC 


"Only  Europe's  doctors  stand  in  the 
way  of  dramatic  growth  in  OTC  drug 
sales,  and  their  token  opposition  is 
expected  to  be  buried  under  an 
avalanche  of  support  for  switching 
and  delisting,  forecast  to  push  ( )TC 
sales  to  $12.3  billion  by  1995." 

That  is  the  view  of  a  report  from 
international  market  researchers 
Frost  &  Sullivan  who  forecast  that 
delisting  will  produce  additional 
volume  sales  of  over  114  million 
units  by  1995. 

Doctors  oppose  switching  from 
prescription  to  OTC  because  it 
undermines  professional 
competence,  limits  prescribing 
freedom  and  raises  safety  concerns. 


says  the  report  However,  health 
authorities  see  self-medication  as  a 
route  to  cost  reduction. 

Manufacturers  are  enthusiastic 
about  switching  because  it 
maximises  the  value  of  an 
ingredient  coming  off-patent,  says 
the  report,  while  pharmacists  claim 
it  reinforces  the  pharmacy 
monopoly.  The  pharmacist  is  more 
likely  to  he  approached  for  advice 
about  switched  brands,  a  trend 
which  enhances  their  professional 
status. 

"Rx  to  OTC  switching  in  Europe 
—  prospects  for  the  1990s" 
(E1501).  price  $3,500,  Frost  & 
Sullivan;  tel:  071-730  3438. 


services  secretary  at  the  Royal 
Society  of  Medicine,  described  the 
protocol  as  "falling  well  below  the 
standards  of  the  pharmaceutical 
industry  at  large  and  not  complying 
with  the  PMS  guidelines '. 

A  statement  from  Pfizer  denied 
the  allegation:  "The  study  involving 
sertraline  is  a  genuine  scientific 
investigation,"  the  company  said. 

A  spokesman  for  the  ABP1 
confirmed  that  the  complaint  had 
been  received  prior  to  the 
programme,  but  a  decision  was  still 
pending.  In  addition,  it  was  implied 
that  the  ABPI  had  declined  to  take 
part  in  the  programme,  which  was 
not  true.  The  Association  had  twice 
arranged  dates  for  interviews  but 
these  had  been  cancelled  by  the 
P  r<  jgram  m  e '  s  researc  hers. 


Day  Nurse  in 
drink  drive 
case 

A  hottle  of  Day  Nurse  used  to  treat 
a  cold  contributed  towards  the 
illegal  alcohol  level  in  a  man 
arrested  lor  drink  driving.  Bow 
Street  Magistrates  heard  last  week. 

Frederick  Clues,  from  Durlston 
Drive,  Bognor  Regis,  said  a  heavy 
cold  had  led  to  the  consumption  of 
a  bottle  of  Day  Nurse.  Although  he 
also  drank  some  lager  shandies,  he 
thought  he  was  safe  to  drive. 

"What  Mr  Clues  did  not  realise," 
said  Mr  Robert  Rogers,  defending, 
"is  that  a  bottle  of  Day  Nurse 
contains  alcohol  —  the  equivalent 
of  three  whiskys.  in  fact." 

Magistrate  Sir  David  Hopkin, 
fining  Mr  Clues  £250  plus  costs  and 
banning  him  from  driving  for  12 
months,  commented:  "He  must 
have  had  a  very  heavy  cold  to  drink 
the  whole  hottle." 


While  the  takeover  battle  rages  round  them.  Savory  &  Moore  continue  to 
update  their  175-strong  retail  chain.  Specialist  counter  manufacturer 
Astabridge  of  Corby  and  shopfitters  CU'S  have  both  contributed  to 
refitting  the  Leighton  Buzzard  store  with  the  natural  sycamore  wood 
theme  which  is  part  of  the  company's  retail  identity 


CAP  upholds  complaints  on 
natural  products  claims 


Three  complaints  by  the  Health 
Food  Manufacturers'  Association 
relating  to  claims  for  natural 
products  have  been  upheld  by  the 
Committee  of  Advertising  Practice. 

The  first  involved  a  joint 
national  Press  advertisement  by 
Whitehall  Laboratories  and  Tesco 
forCentrin  lecithin  granules  headed 
"Why  make  a  meal  out  of  curbing 
cholesterol?" 

This  claimed  that  Centrin 
lecithin  "taken  in  conjunction  with 
a  sensible  diet  could  help  maintain 
a  healthy  heart,"  and  "could  help 
prevent  the  build  up  of  cholesterol." 

The  Committee  concluded  that 
evidence  submitted  was  insufficient 
to  justify  the  claims.  It  requested 
that  the  advertisement  should  not 
be  repeated. 

The  HFMA  also  objected  to  a 
mail-shot  pack  by  Natural  Herbal 
Research  for  Sea  Cure,  said  to  have 
been  shown  to  be  "safe  and 


surprisingly  effective  in  easing  the 
pain  of  rheumatoid  arthritis ". 
Submitted  evidence  was  only  from 
preliminary  reports  and  the 
company  was  requested  to  delete 
the  claims  until  adequate 
substantiation  could  be  provided. 

Claims  in  a  mail-shot  pack  for 
Sugar  Blok  ("you  could  loose  up  to 
a  stone  in  two  weeks  —  no 
strenuous  exercise,  no  starvation 
diet  and  no  hunger  pains")  were 
also  ordered  to  be  deleted  until  they 
could  be  substantiated. 
•  The  Committee  ruled  that 
brochure  claims  by  Mossbase  Ltd 
for  Echoes  perfumes:  "These 
perfumes  are  not  copies  or  fakes. 
Echoes  fragrances  are  made  with 
the  full  co-operation  of  the  brand 
name  manufacturers",  should  not 
be  repeated.  The  complaint  was 
made  by  L'Oreal  on  behalf  of 
Prestige  &  Collections  Ltd  and 
Golden  Ltd. 
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Waving  the 
big  stick 
hampers 
conciliation 

Boots  have  taken  ethical 
exception  to  a  local  advertising 
campaign  by  a  group  of 
independent  community 
pharmacists  in  Plymouth  (C&D 
last  week)  and  complained  about 
each  of  them  individually  to  the 
Statutory  Committee.  The 
substance  of  the  complaint 
appears  to  be  that  it  is  all  right  for 
Boots  to  advertise  professional 
services  and  encourage  an 
increase  in  repeat  dispensing 
business  under  the  guise  of 
"service",  but  when  they  meet 
retaliation  in  kind  they  not  only 
wave  the  big  stick  but  attempt  to 
use  it  directly. 

The  sentence  that  is  the 
subject  of  the  complaint  does 
appear  to  have  been  injudiciously 
phrased  but  if  Boots  consider  that 
the  threat  of  Statutory  Committee 
retribution  will  frighten 
independents  into  passive 
submission  I  suspect  they  are 
operating  under  a  delusion.  If  they 
persist  in  their  present  aggressive 
approach  then  they  must  expect  a 
strong  response.  To  complain 
directly  to  the  Statutory 
Committee  will  only  consolidate 
that  resolve  and  make  future 
reconciliation  even  more  difficult 
to  achieve. 

I  have  already  spoken  with  my 
nearest  Boots  branch  and  the 
manager  has  indicated  he  has  no 
desire  to  upset  the  present 
excellent  local  professional  co- 
operation. I  have  also  been 
informed  that  the  largest  local 
surgery  has  no  wish  to  become 
embroiled  in  an  argument  not  of 
its  own  making,  and  considers 
that  its  responsibilities  to  its 
patients  are  best  served  by 
maintaining  the  status  quo.  My 
local  LPC  and  LMC  have  been  in 
consultation  and  have  expressed 
collective  concern  to  all  their 
respective  members  while 
encouraging  them  to  offer  services 
to  those  patients  in  real  need.  All 
these  initiatives  are  designed  to 
pour  oil  on  troubled  waters. 

I  regret  that  professional 


relationships  in  Plymouth  are  not 
similarly  conciliatory  but  Boots 
have  not  helped  the  situation  by 
over  reacting  to  a  possibly  ill- 
conceived  response  from  their 
colleagues.  But  what,  after  all,  did 
they  really  expect?  An  acquiescent 
acceptance  of  the  independents' 
own  demise? 


A  logic  to 

branded 

generics 

The  explosion  in  branded 
generics  continues  unabated  with 
an  increasing  number  being 
prescribed  by  my  local  doctors.  I 
have  always  been  surprised  by  the 
enthusiasm  with  which  they  were 
received,  but  thinking  a  little 
more  clearly  about  the  problem  I 
am  beginning  to  understand  the 
financial  raison  d'etre  behind 
their  use. 

They  are  initially  no  more 
expensive  to  the  NHS  than  using 
pure  generics  and  indeed  actually 
cost  a  little  less  since  the 
pharmacist  is  reimbursed  at  a  cost 
which  is  always  set  at  a  level 
invitingly  less  than  Tariff  but  at  a 
rate  which  is  substantially  more 
than  we  are  able  to  achieve  on  the 
open  generic  market.  The 
difference  is  the  profit  taken  by 
the  marketing  company  and 
comes  directly  out  of  our  pockets 
until  such  time  as  a  discount 
inquiry  detects  the  small  overall 
change  and  adjusts  the  scale 
accordingly.  From  the  doctor's 
view  point  there  is  a  positive 
incentive  to  prescribe  these 
brands  since  their  drug  costs,  as 
monitored  by  the  family  health 
services  authority,  will  be  seen  to 
fall. 

The  net  result  is  a  rise  in 
stockholding  for  community 
pharmacists,  a  loss  of  profits  for 
those  disproportionately  affected 
and  eventually  a  total  loss  to  the 
NHS  of  the  difference  between 
the  branded  cost  and  the  "true" 
Tariff  price.  In  Scotland  this 
problem  was  tackled  many 
months  ago  by  the  introduction  of 
a  special  list  of  generics  which 
were  priced  on  Tariff  at  a  price 
which  realistically  reflected  that 
prevailing  in  the  market.  As  usual 
the  Scots  have  taken  a  more 
realistic  approach  than  their 
Southern  counterparts.  It  is  about 
time  their  pragmatism  was 
emulated  South  of  the  border. 


A  convert  to 
'Health  and 
Fitness' 

In  common  with  most  community 
pharmacists  I  have  always  stocked 
dietary'  aids,  but  whether  they 
have  been  vitamin  and  mineral 
supplements,  slimming  foods, 
appetite  suppressants,  meal 
replacements  or  bulking  agents,  I 
have  never  marketed  them 
systematically. 

Last  week's  C&D  contained  an 
excellent  supplement  on  "Health 
and  Fitness"  aimed  specifically  at 
how  pharmacists  can  capitalise  on 
this  important  commercial 
market.  This  area,  in  my 
pharmacy,  is  a  classic  case  of  you 
cannot  see  the  wood  for  the  trees. 
Many  of  the  products  are  hidden 
away  in  drawers,  lower  shelves  or 
in  cupboards,  so  that  I  only  sell 
any  item  if  it  is  specifically 
requested.  Many  customers  refuse 
to  ask  an  assistant,  preferring 
instead  to  mutter  under  their 
breath  while  wandering  aimlessly 
around  and  then  to  leave  the  shop 
with  the  slightly  louder  "They 
haven't  got  any,  let's  go  to..."! 

I  am  now  resolved  that  all  this 
must  change.  What  at  first 
appears  a  list  of  unrelated 
products  coalesces  very 
successfully  into  a  total  marketing 
concept  for  a  whole  section  of  the 
pharmacy.  I  will  call  it  "Health  and 
Fitness"  and  then  section  it 
according  to  intention,  ie 
supplements,  slimming,  specialist 
dietary',  invalid,  body  building, 
tonics  etc.  I  will  similarly  promote 
it  in  the  window  and  make  the 
C&D  supplement  compulsory 
reading  for  Kate  who,  though  she 
is  still  blissfully  unaware,  is  to  be 
made  chief  dietary  assistant.  The 
potential  for  expansion  is 
obviously  there,  it  is  now  up  to  me 
to  ensure  that  potential  is  fully 
exploited. 


Topical 

REFLECTIONS 


Halcion  saga 
continues 

Upjohn  have  admitted  that  a 
"transcription  error"  resulted  in 
some  patient  data  from  a  Halcion 
trial  being  withheld  from  regulatory 
authorities. 

The  trial,  known  as  protocol 
321,  took  place  in  America  in  1972 
to  assess  tolerance  to  Halcion  in 
normal  volunteers,  Dr  Graham 
Burton,  Upjohn's  medical  director 
told  C&D. 

In  June  this  year,  the  company 
became  aware  than  an  internal 
error  had  meant  that  some  data 
from  the  case  report  forms  had  not 
been  transcribed  into  summary 
tables.  "Upjohn  have  not 
purposefully  or  intentionally 
omitted  data  from  any  application," 
said  Dr  Burton. 

However,  the  results  involved  do 
not  reflect  negatively  on  Halcion,  he 
said.  "It  does  not  change  the  results 
of  the  study  or  any  assessments 
made  using  those  results." 

A  copy  of  the  amended  trial  has 
been  sent  to  the  Medicines  Control 
Agency  for  them  to  review  the 
situation.  Upjohn  expect  to  hear 
from  the  Agency  in  due  course. 


Herts  LPC 
follows  Beds 

Hertfordshire  Local  Pharma- 
ceutical Committee  has  followed  its 
neighbour  Bedfordshire  in  sending 
a  letter  to  contractors  detailing 
proposals  for  a  centrally  co- 
ordinated action  over  repeat 
prescriptions. 

As  in  Bedfordshire  the  go  ahead 
for  the  scheme  depends  on  the 
approval  of  the  Local  Medical 
Committee,  which  is  due  to  meet 
early  in  September.  Details  of  the 
proposals,  which  mirror  those  of 
Bedfordshire  LPC  (C&D last  week, 
p301),  were  circulated  after  a 
questionnaire  among  contractors 
revealed  support  for  a  centrally  co- 
ordinated scheme. 

Hertfordshire  LPC  secretary  Mr 
R.  Buck  told  C&D  the  letter  had 
been  sent  to  all  contractors, 
including  Boots.  Many  CPs  in  the 
area  did  not  want  to  alter  their 
arrangements  and  preferred 
patients  to  visit  the  surgery  on  a 
regular  basis,  he  said. 

Commenting  on  the  response 
from  Bedfordshire  contractors, 
LPC  chairman  Leslie  Robertson 
said  he  had  had  "the  odd  phone 
call"  and  the  majority  were  very 
happy  with  the  letter. 

One  pharmacist  had  been 
concerned  the  LPC  was  asking 
contractors  to  wait  before  entering 
into  any  individual  arrangements. 
However,  Mr  Robertson  pointed 
out  that  restraint  now  would  save 
any  later  embarrassment  if 
arrangements  had  to  be  undone. 

He  pointed  out  that  the  scheme 
was  not  so  much  centralised  as 
trying  to  get  agreed  guidelines  on 
repeat  prescription  collection. 
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Scriptspecials 


Zithromax  is  a  new 
macrolide 


Richborough  Pharmaceuticals  are 
launching  a  new  macrolide 
antibiotic  on  Monday.  They  believe 
its  major  benefit  is  its  once  daily 
dose,  short  course  therapy,  which 
will  improve  patient  compliance. 

Zithromax  contains 
azithromycin,  the  first  member  of  a 
new  class  of  macrolides  called 
azalides.  It  has  a  spectrum  of  activity 
similar  to  that  of  erythromycin,  and 
has  been  shown  to  have  a  greater 
acid  stability  and  improved  oral 
absorption. 

It  has  been  shown  to  be  of  equal 
or  superior  clinical  and/or 
bacteriological  efficacy  when 
compared  with  standard  antibiotic 
therapy,  say  Richborough. 
Manufacturer  Richborough 
Pharmaceuticals  (A  Division  of 
Pfizer  Ltd),  Ramsgate  Road. 
Sandwich,  Kent  CT13  9NJ 
Description  White,  hard  gelatin 
capsules  containing  250mg 
azithromycin  (as  dihydrate),  and 
marked  "Pfizer"  and  "Ztm  250"; 
powder  for  oral  suspension  which  is 


Pulmicort 
Repsules 

Astra  are  launching  Pulmicort 
Respules,  which  they  will  be 
promoting  from  September  6. 

The  2ml  Respules  contain 
budesonide  0.25mg/ml  or 
0.5mg/ml.  They  enable  patients  to 
receive  high  dose  nebulised  steroid 
therapy  for  bronchial  asthma  where 
use  of  a  pressurised  inhaler  or  dry' 
powder  formulation  is 
unsatisfactory  or  inappropriate. 

Pulmicort  Respules  may  be  used 
during  transfer  from  oral  steroids 
and  should  be  administered  from 
nebulisers. 

At  the  start  of  treatment,  the 
recommended  dosages  are  l-2mg 
twice  daily  for  adults  and  children 
over  12  years  (can  be  increased  in 
very  severe  cases),  and  0.5-1  mg 
twice  daily  for  children  aged  3-12 
months.  Maintenance  doses  —  the 
lowest  which  keep  patients 
symptom-free  —  are  0.5-1  mg  and 
0.25-0.5mg  respectively. 

Contra-indications,  warnings, 
and  side-effects  are  as  for  other 
Pulmicort  products  (see  Data 
Sheet).  The  Respules  come  in  packs 
of  20s,  foil-packed  in  strips  of  five 
(0.25mg/ml  £32, 0.5mg/ml  £44.64, 
trade).  Astra  Pharmaceuticals 
Ltd.  Tel:  0923  266191. 


reconstituted  with  water  to  a 
cherry/banana  flavoured 
suspension  with  a  slight  vanilla 
odour,  containing  250mg  per  5ml 
Indications  Infections,  caused  by 
susceptible  organisms,  in  the  lower 
and  upper  respiratory'  tract,  skin 
and  soft  tissue,  and  otitis  media; 
uncomplicated  genital  infections 
due  to  Chlamydia  trachomatis 
Dosage  Single  daily  dose  taken  at 
least  1  hour  before  or  2  hours  after 
food.  AdultsSTDs:  lg  single  dose; 
other  indications:  1 .5g  total  dose  — 
500mg  daily  for  3  days,  or  500mg 
on  day  1  and  250mg  on  days  2-5. 


Gist-Brocades  are  launching 
Flemoxin  Solutab,  which  will  be 
distributed  by  Paines  &  Byrne. 

This  is  the  first  and  only 
amoxycillin  tablet  licensed  for  twice 
daily  administration,  say  P&B.  In 
addition  to  improved  patient 
compliance  —  over  70  per  cent  for 
twice  daily  compared  with  52  per 
cent  for  three  times  a  day  —  its 
advantages  over  the  standard  thrice 
daily  regime  are  that  it  overcomes 
the  need  to  give  children 
medication  at  school  and  eliminates 
the  risk  of  forgetting  to  take  the 
midday  dose. 

Amoxycillin  is  the  most  widely 
prescribed  antibiotic,  particularly 
for  respiratory  tract  infections.  The 
daily  cost  of  Flemoxin  Solutab  is  the 
same  as  the  leading  capsule  brand, 
claim  P&B.  They  believe  Flemoxin 
is  likely  to  be  less  expensive  to  the 
NHS  as  it  is  packaged  as  a  five-day 
course,  whereas  the  only  alternative 
dispensing  packs  are  for  seven  days. 

Flemoxin  Solutabs  are  round, 
flat,  white  or  near  white  tablets  with 
a  breakline,  marked  "Gbr  183"  or 
"Gbr  185"  for  375mg  and  750mg 
strengths  respectively.  The  inactive 
constituents  include  an  apricot  and 
a  vanilla  flavour  and  saccharin. 

The  product  should  be 
swallowed  whole  or  broken  in  half 
and  taken  with  water,  or  dispersed 
by  stirring  in  about  half  a  glassful  of 
water.  The  apricot  flavour  is  a 
palatable  alternative  to  traditional 
syrups  for  older  children  and  those 
who  find  it  difficult  to  swallow  solid 
oral  preparations.  Being  sodium, 


Children  lOmg/kgonday  1  followed 
by  5mg/kg  on  days  2-5 
Contra-indications,  warnings, 
side-effects  As  for  other  macrolide 
antibiotics.  Interactions  possible 
with  antacids,  cyclosporin,  digoxin, 
ergot  derivatives,  and  warfarin  (see 
Data  Sheet) 

Side-effects  Low  incidence,  and 
mild  to  moderate  in  severity,  mainly 
gastro-intestinal 
Supply  restrictions  POM 
Packs  Capsules  4  £9.99.  6  £14.99: 
oral  suspension  15ml  £7.05,  22.5ml 
£10.35,  30ml  £13.80,  trade 
Issued  August  1991 


sugar  and  colour-free,  it  is  suitable 
for  hypertensive  and  diabetic 
patients  and  hyperactive  children. 

The  dosages  (all  twice  daily)  are 
375mg  in  adults  and  children  over 
10,  increasing  to  750mg  in  severe 
infections.  Severe  or  recurrent  RT1 
may  require  3g.  Children  aged  5-10 
years  should  be  given  half  the  adult 
dose,  and  l,500mg  in  severe  or 
recurrent  cases  (750mg  for  children 
aged  2-5).  Contra-indications, 
warnings  and  side-effects  are  as  for 
other  amoxycillin  products. 

The  tablets  come  in  packs  of  10 
(375mg  £2.62;  750mg  £5.25)  and 
50  (£13.10.  £26.25,  all  prices  trade). 
All  contain  a  patient  information 
leaflet.  Distributors:  Paines  & 
Byrne  Ltd.  Tel:  081-997  1143. 


Two  more  from  Cox 

Cox  are  introducing  two  new  products: 
ibuprofen  tablets  —  pink,  circular  and 
sugar-coated  —  in  strengths  200mg 
(500  £6.42)  and  400mg  (250  £6.42); 
and  co-trimoxazole  paediatric  tablets 
20/100mg,  which  are  white,  circular 
and  uncoated,  and  come  in  20s  (£4.55. 
all  prices  trade).  Further  information 
on  these  products  and  introductory 
prices  are  available  from  Cox  territory 
managers  or  direct  on  Freephone  0800 
373  573.  Cox  Pharmaceuticals.  Tel: 
0271  75001. 

BiCNU  stocks 

Bristol-Myers  apologise  for  any 
inconvenience  caused  by  the  stock 
difficulties  with  BiCNU  (carmusune 
injection).  They  are  making  the  limited 
stocks  available  on  a  patient  by  patient 
basis  direct  from  the  warehouse  at 
Moreton  (Tel:  051  677  2201).  Bristol- 
Mvers  Pharmaceuticals.  Tel: 
081-577  1756. 

Clotrimazole  cream 

Sigma  are  distributing  a  new  product 
on  behalf  of  Generics  (UK)  Ltd.  It  is 
clotrimazole  cream  1  per  cent 
(Pharmacy  only),  which  comes  in  20g 
tamper-proof  tubes.  Initial  offers  are 
available  through  Sigma 
Pharmaceuticals  pic.  Tel:  0923 
50201. 

Ismo  20  changes 

Boehringer  Mannheim  are  changing 
the  pack  sizes  of  Ismo  20.  The  Ismo 
starter  pack  goes  up  from  64  to  68 
tablets  (£5.52);  56s  become  60s 
(£5.10).  and  250s  are  replaced  with 
100s  (£8.40.  all  pnces  trade).  The  60s 
and  100s  come  in  blister  strips  of  20s. 
Boehringer  Mannheim  UK 
(Pharmaceuticals)  Ltd.  Tel:  0506 
412512. 


New  OPs  from 
Ciba-Geigy 

Ciba-Geigy  are  introducing  new 
original  packs  for  their  products  as 
part  of  their  "Partners  in  health- 
care" philosophy.  The  packs  will  be 
phased  in  from  now  until  1993. 

In  addition  to  changes  in  pack 
size  and  tamper-evident  blister 
strips,  patient  information  leaflets, 
which  are  already  included  in  some 
packs,  continue  to  be  a  priority  and 
will  eventually  be  introduced  in  all 
the  company's  products. 

The  first  new  packs  to  be  phased 
in  are  the  Anafranil  range  which  was 
formerly  packed  in  100s: 

•  Anafranil  capsules  25mg  (84 
£5.43)  and  50mg  (56  £6.89) 
available  now 

•  Anafranil  capsules  lOmg  (84 
£2.76)  available  from  September 

•  Anafranil  SR  tablets  75mg  (28 
£6.86,  all  prices  trade)  available 
from  October.  Ciba-Geigy 
Pharmaceuticals.  Tel:  0403 
50101. 


Amoxycillin  for 
twice  daily  use 
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Cow  &  Gate's  guide  to 
good  eating,  (For  two,) 


Although  Cow  &  Gate  make  food  and 
drinks  for  babies,  we  also  know  just  how 
crucial  your  diet  is  during  those  nine 
months  of  pregnancy,  before  baby  comes 
into  the  world. 

So  we've  produced  a  booklet  specially 
for  mothers-to-be  entitled  "Looking  forward 
to  having  a  baby    Eating  the  healthy  way." 

It's  full  of  helpful 
information  and  advice  on 
what  to  eat  and  what  not 
to  eat  during  pregnancy. 


It  explains  about  the  nutrients  you  and 
your  baby  need  and  what  foods  they're  in. 

It  looks  at  supplements  and  provides 
reassurance  about  some  of  the  common 
complaints  you  might  encounter,  like  heart 
burn,  for  instance. 

So  before  you  start  eating  for  two,  get 
our  booklet  and  do  some  reading  for  two. 

It's  yours  absolutely  free,  just  send  the 
coupon  to  Cow  &  Gate  Ajmu 
Ltd.,  Trowbridge,  £?3  jflff 

Wiltshire,  BA14  OXQ.  <^>^|^ll,6 

The  Babyfeeding  Specialists. 


~  ^  '  Please  send  me  a  copy  of  your  "Diet  in  Pregnancy"  leaflet 

Please  send  also  the  following  free  leaflets:    "Some  of  Your  Questions  Answered"  [_ 
'So  You're  Going  to  Have  a  Baby"  (Antenatal)       "Cradle  Days"  (0-3  months)       "First  Time  Father" 

Mr/Mrs/Ms  Address  

 Postcode  I 


ii 


Counterpoints 


Wella  relaunch  hair 
colorant  kits 


Wella  are  relaunching  their 
hair  lightener  and  hair 
streaking  kits  with  the  aim  of 
attracting  new  users. 

The  existing 
formulations  have  been 
retained,  hut  to  reinforce  the 


"Wella  colour"  message  the 
new  packs  reflect  the  Colour 
Confidence  livery.  The 
packs  include  a  cosmetic 
new  developer/applicator 
hottle  that  makes  mixing 
and  application  simpler  and 


mess-free,  says  the  company. 

Wella  hair  streaking  kit 
has  a  national  brand  share 
of  32.6  per  cent,  three  times 
that  of  its  nearest  rival,  it  is 
claimed.  Wella  (GB)  Ltd. 
Tel:  0256  20202. 


Synergie  gets  two 
new  additions 


Two  eye  products  are  being 
added  tii  the  Synergie  range. 

Bio-contour  gel  (15ml 
£5.99)  uses  liquid  crystals  to 
carry  vitamin  E  into  the  skin. 
( )ther  ingredients  are  plant 
extracts  to  reduce  puffiness 
and  shadows,  collagen  and 
amino  acids  to  nourish,  and 
moisturising  agents  to  prevent 
dehydration. 

Fragrance-free,  the 
product  is  hypo-allergenic  and 
comes  in  a  tube  with  an 
applicator  nozzle  to  avoid 
contamination  and  wastage. 

The  second  new  product  is 
Synergie  ultra  gentle  eye 
make-up  remover  ( KlOml 
£2.99)  containing  allantoin  for 
its  southing  properties,  and 
extract  of  rose.  II  is  hypo- 
allergenic  and  balanced  to  the 
pi  I  of  tears. 

Shell-talkers  draw 
attention  to  the  new  products 
and  a  holder  lor  a  tester  of  Bio- 
contour  is  available  li  ir 
attaching  to  the  Synergie 
display.  Trial  sizes  will  he 
available  from  October  —  Bio- 
contour  is  £0.99,  with  a  £0.99 
oil  next  purchase  coupon,  and 
the  cleanser  £0.79.  The 
Synergie  range  is  currently 


being  advertised  in  women's 
magazines.  Laboratoires 
Gamier.  Tel:  071-937 
5454. 


Framed! 

Farley's  are  running  an  on- 
pack  promotion  to  support 
their  Rusks  during 
September  and  October. 

Consumers  will  have  the 
opportunity  to  purchase  a 
photoframe  and  have  their 
favourite  baby  photograph 
enlarged  and  displayed.  The 
frame  is  available  in  silver 
plate  or  solid  brass,  is  hand 
polished  and  lacquer  coated 
and  measures  7  by  5in. 

Consumers  have  to 
collect  six  tokens  from 
packets  of  all  varieties  of 
Farley's  Rusks  —  there  are 
two  tokens  on  packs  of  nine 
and  three  on  18-packs  — 
and  send  them  with  a 
photograph  plus  £2.49. 
They  will  then  receive  their 
framed  picture,  worth  £6.99. 
Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Unichem 
discounts 

Unichem  are  giving  away 
cuddly  animals  on  orders  for 
12  cases  or  more  of  lines 
from  Smithkline  Beecham. 

Offer  prices  are  available 
on  Hot  Lemon  5s  (case  of  24 
£17.30 -normally  £21.52), 
Ralgex  cream  4()g  (£8.22  — 
normally  £10.28)  and 
Orovite  tablets  25s  (£15.44 
-  normally  £19.91). 

And  in  a  promotion  with 
Smith  ii  Nephew  on 
Elastoplast,  Unichem  are 
offering  the  chance  to  claim 
free  luggage.  When  placing 
an  order  for  10  packs 
(minimum  two  packs  from 
products  in  category  B  of 
the  promotion)  a  shoulder 
bag  can  be  claimed;  on 
ordering  15  packs  (minimum 
three  packs  from  category  B) 
a  suit  carrier,  and  on  20 
packs  (four  from  category  B) 
a  sports  bag. 

Category  A  includes 
Fabric  handy  and  large, 
Airstrip  handy  and  large, 
Fabric  strip  and  spool  and 
Washproof  strip  and  spool. 
Unichem  pic.  Tel: 
081-391  2323. 


Sterling  support  for 
Nouvelle  relaunch 


Fort  Sterling  are  running 
their  biggest  ever  promotion 
to  support  the  relaunch  of 
the  Nouvelle  range  of  tissue 
products  made  from  1 00  per 
cent  recycled  paper. 

To  encourage  consumer 
trial  of  the  new  ultra-soft 
non-chlorine  bleached 
Nouvelle  bathroom  tissue, 
an  on-pack  offer  for  free 
shopping  vouchers  will  be 
carried  on  two  million 
special  packs. 

One  million  trial  size 
mini  packs  together  with  1.5 
million  money-off  leaflets  are 
being  distributed  nationally 
to  households. 

Nouvelle  paper  towels 
are  being  given  a  facelift 
with  a  new  pack  design  and 
the  family  tissues  made 


softer.  Fort  Sterling  Ltd. 
Tel:  0204  68611. 


Newspaper 
coverage 
exposes 
Clearblue 

Unipath  are  giving  wider 
exposure  to  their  Clearblue 
One  Step  kits  with  full  page 
advertisements  in  The 
Guardian.  The  campaign 
breaks  on  September  2  and 
pharmacists  will  receive  a 
free  copy  of  the  newspaper. 
Unipath.  Tel:  0234 
347161. 


New  Era  look  to 
increase  market  share 


New  Era  have  announced 
plans  for  the  Winter  season 
which,  they  predict,  will 
increase  their  share  of  the 
£170  million  cough/cold 
market. 

Twelve  of  each 
Combination  Q  and  J  are 
available  in  a  special  pre- 
packed unit  displayed  under 
the  banner  "Feel  better 
naturally  this  Winter". 

Consumer  advertising  is 
planned  from  October  with  a 
Press  campaign  targeting 
health-orientated  women's 
magazines.  There  are  also 
plans  for  a  brand  awareness 
media  campaign  to  run 


throughout  the  Winter. 

New  Era's  brand 
manager  Sean  O'Neill 
reports  a  20  per  cent 
increase  in  sales  for  the  two 
products  last  year  and 
predicts  further  expansion. 

"More  consumers, 
particularly  ABC1  health- 
conscious  women,  are 
interested  in  natural 
alternatives  to  prescription 
drugs  and  medicines,"  he 
says.  "In  one  study  62  per 
cent  stated  they  would  prefer 
to  try  a  homoeopathic 
remedv."  Seven  Seas 
Health  Care  Ltd.  Tel: 
0482  75234. 
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Gibbs  complete  Gum 
Health  System 


Completing  their  Gum 
Health  System,  Elida  Gibbs 
have  introduced  Mentadent 
P  Gum  Health  mouthwash, 
which,  they  say,  is  targeted 
at  the  90  per  cent  of  the 
population  suffering  from 
gum  disease. 

The  mouthwash, 
together  with  Mentadent  P 
Gum  Health  Formula 
toothpaste  and  Professional 
toothbrush,  means 
customers  are  being  offered 
"the  first  truly 
complementary  gum  health 
system,"  say  Elida  Gibbs. 

The  mouthwash  (300ml 
£2.19),  which  combines  zinc 
and  sodium  fluoride,  is 
available  in  original  and 
mint  flavours.  It  is  packaged 
in  tamper  evident  bottles 
with  a  dispenser  device. 

Marketing  manager  for 
Elida  Gibbs'  Dental  Division, 
Roger  Kirman,  believes  the 
new  product  will  consolidate 
Mentadent  P's  lead  in  the 


TV  for 
Colgate's 
Tartar 
Control 

Colgate-Palmolive's  Tartar 
Control  toothpaste  will  be 
back  on  our  screens 
throughout  September. 

The  company  is  investing 
over  £1  million  in  a  repeat  of 
the  "Wall  of  tartar" 
campaign  to  be  screened  on 
ITV,  Channel  4,  TV-am  and 
BSkyB. 

The  campaign  is  part  of  a 
£12.5  million  investment  by 
the  company  in  advertising 
its  oral  care  brands  this  year. 
Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


gum  health  market  and  build 
on  the  brand's  success  to 
date. 

The  Mentadent  P  Gum 
Health  System  will  be 
supported  by  a  £4.2  million 
advertising  and  promotional 


campaign  throughout  the 
year  including  a  £750,000 
Press  and  poster  campaign 
for  the  mouthwash  which 
will  be  starting  in  November. 
Elida  Gibbs  Ltd.  Tel: 
071-486  1200. 


Get  away  with  Ever 
Ready 


Ever  Ready  are  offering  a 
free  weekend  away  for 
consumers  of  their  Silver 
Seal  batteries.  Customers 
simply  collect  six  points 
from  the  special  purchase 
packs  —  this  equates  to  an 
average  of  three  purchases, 
say  Ever  Ready  —  and  mail 
them  in. 

In  return  they  receive  a 
free  accommodation 
voucher  for  two  nights  for 
two  people  and  a  directory 
detailing  the  200 
participating  hotels.  The 
consumer  only  pays  for 
breakfast  and  dinner  at  the 
hotels,  and  the  directory 
gives  full  information  on  the 
cost  of  these  extras. 

The  promotion  runs 
from  September  1  for  as 
long  as  stocks  last  and  all 
vouchers  must  be  redeemed 
by  March  31  next  year. 

It  will  feature  on  all 
packs,  both  blister  cards  and 
pillow  wraps  —  of  R6S, 
R14S  and  R20S  sizes  of 
Ever  Ready  Silver  Seal 
batteries. 

The  promotion  will  be 
signalled  by  flashed  packs 
and  backed  up  by  point  of 
sale  material  and  a  direct 
mail  shot. 

The  "weekender"  points 
can  also  be  redeemed 
against  Ever  Ready's  gift 
catalogue,  the  Power 
Collection  brochure. 


which  was  introduced  last 
Autumn.  Distributor 
Unichem  pic.  Tel: 
081-391  2323. 


Olvarit 
receives 
direct  mail 
support 

Cow  &  Gate  are  supporting 
their  Olvarit  babymeals  with 
a  two  stage  direct  mailing  to 
mothers.  This  month 
300,000  information  packs 
have  been  sent  to  parents  of 
young  babies,  promoting  the 
breakfast  and  dessert  ranges 
launched  in  June. 

Of  the  mailings  100,000 
will  he  sent  to  households 
with  children  aged  0-5 
months  and  will  contain 
money  off  coupons  and  a 
special  offer  for  Tommee 
Tippee  feeding  items.  The 
other  200.000  will  be  sent  to 
parents  with  children  aged 
6-12  months  and  will 
contain  three  15p  coupons 
redeemable  Olvarit. 

The  range  is  being 
supported  by  a  £1  million 
national  television  campaign 
which  started  in  June  and 
runs  until  October.  Cow  & 
Gate.  Tel:  0225  768381. 


Fresh 

Breeze 

spray 

Schwarzkopf  are  the 
distributors  for  a  new  breath 
freshener  spray  from  Purity 
Laboratories  —  Fresh 
Breeze. 

The  concentrated  spray 
(8ml,  £1.89)  delivers 
approximately  150  measured 
sprays,  says  the  company. 
The  long,  slender  shape 
makes  it  ideal  for  carrying  in 
a  pocket  or  purse. 

Fresh  Breeze  will  be 
available  from  September  1, 
say  distributors 
Schwarzkopf  Ltd.  Tel: 
0296  88101. 

Yardley 
bath  lines 

Yardley  have  enhanced  the 
packaging  of  its  prestige 
English  Lavender  range  and 
added  three  new  bath  and 
body  products. 

The  new  lines  are  a  bath 
and  shower  gel  (200ml 
£3.75),  a  hand  and  bodv 
lotion  (200ml  £3.75)  and  a 
liquid  soap  in  a  pump 
dispenser  (200ml  £2.99). 
The  liquid  soap  and  the 
hand  and  body  lotion  are 
also  in  ceramic  containers. 

For  the  relaunch  of  the 
range  30ml  trial  sizes  of  the 
three  new  lines  are  available 
at  30p.  Yardley  of  London 
Ltd.  Tel:  0268  522711. 


Falcon 
goes  firm 

Smithkline  Beecham  are 
introducing  a  firm  hold 
variant  for  Falcon. 

The  firm  hold 
formulation  will  replace  the 
discontinued  normal  variant, 
and  will  sell  alongside  the 
extra  hold  variant  in  both 
200ml  and  300ml  sizes  as 
well  as  in  added  value  packs 
from  September. 

For  the  launch  period 
the  brand  will  be  offered  to 
cash  and  carry  retailers  with 
a  six  for  five  promotion. 
Smithkline  Beecham 
Personal  Care.  Tel: 
081-560  5151. 

New  look 
Cuticura 

The  Cuticura  medicated 
range  is  being  relaunched 
and  a  dry  skin  emulsion 
added. 

Cuticura  mildly 
medicated  soap  (£0.69)  now 
comes  also  as  a  twin  pack 
(£0.99).  Foam  bath  and 
medicated  shampoo  now 
come  in  a  family  size  400ml 
bottle  (£1.99)  each.  Cuticura 
hand  cream  now  appears  in  a 
125ml  jar  (£1.99). 

Dry  Skin  Emulsion 
(100ml  £1.49)  contains 
allantoin  and  glycerin  to 
moisturise  extra  dry  skin  and 
is  hypo-allergenic.  Keyline 
Brands  Ltd.  Tel:  081-579 
8991. 


Macleans  soldiers  see 
more  action 


The  Macleans  toothpaste 
range  is  being  supported  by 
a  new  television 
advertisement  campaign 
costing  £2  million,  running 
from  September  until  the 
end  of  the  year. 

The  30-second  and  two 
1 0-second  ads,  to  be 
screened  nationally,  develop 
the  theme  of  the  blue 
Macleans  soldiers  fighting 


the  red  enemy  —  plaque. 

A  gleaming  white  castle 
is  used  as  a  visual  metaphor 
for  teeth  in  the  advert  and 
the  "action"  sees  the  blue 
soldiers  defending  the  castle 
by  firing  canons  of  Macleans 
Mild  Mint  and  Fresh  Mint 
toothpaste.  Smithkline 
Beecham  Personal  Care 
UK.  Tel:  081-560 
5151. 
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nelsons 
homoeopathic 
teething  granules 

Margin  40% 
1 990  Sales  up  25% 
Stock  it 
and  See 


nelsons 


—  nelsons   

TEETHING 

GRANULES 

m 

New  shades 
for  Summer 


GB  Products  have  launched 
their  1992  Vizors  sunglasses 
range  and  are  currently 
booking  orders  tor  delivery 
in  March  and  April. 

The  company's  range  for 
next  year  features  92 
different  styles,  all  retailing 
at  £8.99.  GB  say  the  styles 
have  been  specifically 
selected  for  retail  pharmacy, 
with  targeted  consumers 
being  men  and  women  in  the 
20  to  60  age  bracket. 

Nine  different  parcels  are 
available  —  for  larger 


pharmacies  the  company's 
parcel  A  offers  32  dozen 
assorted  sunglasses  for 
£1,175.04  plus  VAT.  This 
parcel  comes  with  a  standing 
floor  unit  which  holds  240 
pairs  of  glasses.  GB 
Products  Ltd.  Tel:  0532 
323360. 


Unichem  extend 
perfume  range 


Unichem  are  extending  their 
fragrance  range  in 
September  to  include  White 
Linen  and  Cinnabar  from 
Estee  Lauder,  Miss  Dior 
from  Christian  Dior  and 
Giorgio  aftershave.  All 
fragrances  will  be  on 
promotional  prices  in 
September. 

Other  leading  September 
offers  include  the  new  look 
Flex  shampoo  range  (12  by 
350ml  for  £16.34  —  normal 
price  £20.11).  One  Touch 
depilatory  cream  is  offered 
in  outers  of  six  at  £8.30 
(normal  price  £9.34).  In 
addition  there  are  100  2in 
Casio  TVs  to  be  won  in  a 
display  competition. 

L'Oreal's  Plenitude  is 
offered  with  a  profit  on 
return  of  up  to  40  per  cent, 
while  Poly  Colour  Easy 
Colour  and  Deep  Care  Perm 


Lagap 

launches 

Placatac 

Lagap  Pharmaceuticals  have 
launched  Placatac,  an  anti- 
plague  pre-brushing  dental 
rinse.  It  will  be  sold  under 
the  Pharmalife  name,  only 
through  pharmacies. 

Placatac  comes  in 
original  and  spearmint 
(500ml  £2.49)  and  is 
available  for  immediate 
dispatch,  say  Lagap 
Pharmaceuticals  Ltd.  Tel: 
0420  478301. 


^5  p 


From  September  Sterling 
Health  are  offering  two  free 
Body  Form  panty  liners  in 
packs  of  Cymalon,  with  a 
20p  off  next  purchase 
coupon  for  the  panty  liners. 
Cymalon  has  over  40  per 
cent  hrand  share  of  the  OTC 
cystitis  market,  claim 
Sterling  Health.  Tel:  0483 
65399 


On  TV  Next  Week 


ampian 


GTV  Gi 
B  Bord 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 


C4  Channel  4 
V  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Televisiol 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Askit: 

STV 

Clorets: 

All  areas  except  G 

Colgate,  Great  Regular  Flavour: 

All  areas 

Endekay  Dental  Health  Gum: 

TV-am 

Impulse: 

All  areas 

Just  for  Men: 

All  areas 

Lanacane  cream: 

U,Y.C,LWT,TT&C4 

Nivea  Visage: 

All  areas  except  LWT  &  TTV 

Olvarit: 

All  areas 

Savlon: 

All  areas  except  A,  TVS.  TTV 

Sensodyne  toothpaste: 

GVT,U,STV,BTV  &  TV-am 

Silkience:          All  areas  except  LWT,TTV,TT,C4,TV-am 

Sure  Power  Stick: 

All  areas 

Timotei  shampoo:              All  areas  except  CTV.TVS  &  C4 

returns  up  to  29  per  cent. 

A  Hero  male  fragrance 
display  unit  is  available  at 
£47.57  (normal  price 
£58.02),  while  both  Old 
Spice  and  Insignia  Olympian 
are  offered  with  PORs  of  40 
per  cent  in  pre-pack 
merchandisers  at  £59.02 
and  £53.86  respectively. 
Unichem  pic.  Tel: 
081-391  2323. 


Easi 

Readers 
exchange 

Grett  Optik,  manufacturers 
of  Easi  Readers  glasses,  have 
introduced  two  new  styles  — 
Grosvenor  and  Windsor  — 
to  replace  the  existing 
Oxford  and  Westminster 
frames. 

Any  retailers  who  have 
stock  of  the  discontinued 
frames  are  being  offered  the 
opportunity  to  exchange 
them,  on  a  one  to  one  basis, 
for  new  styles  until  the  end  of 
September. 

The  offer  is  only  available 
direct  through  distributors 
Chefaro  Proprietaries  Ltd. 
Tel:  0223  420956. 


New  look 

Yardley 

Gold 

The  men's  fragrance  Yardley 
Gold  has  been  relaunched 
with  a  new  longer  lasting 
fragrance  and  updated 
packaging,  and  the  addition 
of  a  body  spray  to  the  range. 

The  new  fragrance 
comes  from  a  harmony  of 
basil,  cedar  leaf,  rosemary 
and  thyme,  with  a  signature 
of  cinnamon  and  nutmeg. 
The  packaging  maintains  its 
original  colours. 

The  new  deodorant  body 
spray  normally  retails  at 
£3.85,  but  for  the  relaunch 
period  is  available  with  the 
rest  of  the  range  at  offer 
prices. 

The  special  offer  prices 
are  aftershave  75ml  £4.35, 
125ml  £5.45,  and  pre- 
electric  £4.35;  talc  £2.30; 
roll-on  deodorant  £2.30, 
drystick  £3.10;  and  body 
spray  £3.35. 

Promotional  support 
behind  the  relaunch 
includes  trial  size 
aftershaves  for  sampling 
(25ml  £1.95)  and  the 
sponsorship  in  association 
with  the  Daily  Express  of  a 
sports  award  competition. 
Yardley  of  London  Ltd. 
Tel:  0268  522711. 


Regina 
promotion 

Regina  are  offering £1 -off 
vouchers  for  their  royal  jelly 
capsules  in  the  women's 
Press  from  September  to 
December,  with  readers  also 
qualifying  for  entry  into  a 
free  prize  draw  for  a  Far 
Eastern  holiday. 

There  are  also  holiday 
prize  draws  for  Regina 
stockists,  plus  £10  to  spend 
on  holidays  with  every  case 
of  Regina  Royal  Jelly 
capsules  purchased.  Regina 
Health  Ltd.  Tel:  081-446 
6644. 

Longer 
guarantee 

Following  laboratory  tests, 
the  guarantee  period  on 
Odoreaters  Ultra-Comfort 
and  Super-Tuff  has  been 
increased  from  three  to  four 
months.  Trainer  Tamers 
carry  a  "life  of  a  trainer" 
guarantee. 

New  packs  highlighting 
the  benefits  to  the  consumer 
at  point  of  sale  will  be  in 
store  from  September. 

Odoreaters  is  currently 
supported  by  a  national 
radio  campaign  which  will  he 
joined  by  Press  advertising. 
Combe  International  Ltd. 
Tel:  081-680  2711. 


Head  Girl 

Murrays  have  launched  a 
range  of  hairbrushes  called 
Head  Girl. 

The  range  is  split  into 
two  designs  —  Fleur  and 
Professional  —  each  offering 
eight  brush  styles  designed 
for  different  hair  types.  All 
are  available  in  various  sizes 
from  large  to  handbag  size, 
priced  from  £1.75  to  £2.99. 

A  display  which  holds 
three  of  each  of  the  eight 
styles  comes  free  of  charge 
as  does  one  brush.  The 
brushes  can  be  displayed 
freestanding  or  hung  up. 
Paul  Murray  Ltd.  Tel: 
0703  268444. 


Herbal 
expansion 

Gerard  House  have  added 
four  herbal  medicines  to 
their  range.  These  are  ginger 
(£2.95),  celery  (£3.30), 
passiflora  (£2.95)  and 
echinacea  &  garlic  (£3.40). 

Ginger  is  recommended 
for  nausea  and  mild  stomach 
upsets:  celery  for  muscular 
aches  and  pains:  passiflora  to 
promote  relaxation  and 
sleep,  and  echinacea  &  garlic 
is  an  antiseptic,  antiviral 
combination  to  treat  colds 
and  influenza,  sav  Gerard 
House  Ltd.  Tel:  0202 
434116. 
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Hero  is  a  new  mens'  fragrance  from  Faberge.  It's  designed  for  the  '90s  man,  who  has  brains  as  well  as  brawn.  It's  also  designed 
for  the '90s  retailer,  who's  not  slow  to  appreciate  that  a  higher  retail  price  leads  to  higher  profits.  Hero  will  be  launched  with 
a  £2m  national  TV  and  cinema  campaign.  The  advertising  breaks  in  September.  Sales  records  break  shortly  afterwards. 

^^[^^  ELIDA  GIBBS  •  CARING  FOR  HEALTH  AND  BEAUTY 


ADVERTISEMENT  FEATURE 


Sanatogen  —  new 
advertising,  new 
packaging,  record 
support 

Driving  the  vitamin  market  forward  this  Autumn 


Sanatogen,  one  of  the  top 
healthcare  brands,  is  receiving  a 
new  television  advertising 
campaign,  updated  pack 
graphics  and  a  record  £3  million 
TV  support  to  develop  one  of 
pharmacies'  most  important 
healthcare  markets. 

Market  dominance 

Since  the  launch  of  Sanatogen 
multivitamins  in  1963,  Sanatogen 
has  dominated  the  market. 
Sanatogen  now  holds  a  massive 
36  per  cent  share  of 
multivitamins,  outselling  the 
number  2  brand  almost  4:1 . 

Sanatogen  boasts  not  only 
the  top  selling  multivitamin  pack 
(multivitamins  +  Iron  30s)  but 
also  seven  out  of  1 0  of  the  top 
selling  branded  packs  of  vitamins 
in  the  market.  Achieving 
maximum  profitability  means 
stocking  and  effectively 
displaying  the  best  selling  lines  in 
any  market  sector. 

Sanatogen  has  the  highest 
awareness  amongst  consumers 
of  any  vitamin  or  supplement 
brand  with  over  90  per  cent  total 
recall. 

Hon  has  all  of  this  been 
achieved? 

The  consistent  support  which 
Sanatogen  has  invested  in  the 
vitamin  market  has  played  a 
crucial  part  in  the  market's 
growth  and  development  in 
recent  years. 

Sanatogen  takes  seriously  its 

The  top  performers 

1.  Sanatogen  multivitamins  +  Iron  30s 


Value  share  multivitamins 


No  2  brand 
10% 


Source:  A.C.  Nielsen-Pharmacy 


position  as  brand  leader  in 
developing  the  market  and  has 
consistently  outspent  all  other 
vitamin  and  supplements  brands. 
In  1990,  for  example,  Sanatogen 
spent  almost  twice  as  much  on 
television  advertising  as  the 
number  two  brand  in  the 
marketplace. 


Share  of  TV  advertising  spend 
1990 


41% 


2.  Sanatogen  multivitamins  30s 


3.  Sanatogen  multivitamins  +  Iron  60s 


4.  Sanatogen  children's  multivitamins  30s 


5.  Other  brand 


6.  Other  brand 


No  2  brand 

23%  All  other  brands 

36% 


7.  Sanatogen  multivitamins  60s 


8.  Sanatogen  multivitamins  +  calcium  30s 


9.  Other  brand 


10.  Sanatogen  children's  100s 


Nielsen  total  vitamin  market 


Source:  Meal 


Sanatogen 

MULTI 
VITAMINS 

m 

Q/  ^11  rian 


Sanaft 


Sanatogen  ^naro^ri 

MULTI  CiUl  T\  ♦ 
VITAMINS  v/xrE^ 

+  calcium/  J'JAKiHs 


"Do  you  feel  all  rigtj 


Major  developments  for  Sanatogen 


Bringing  in  new 

users 

The  high  level  of  support  by 
Sanatogen  has  led  to  a  dramatic 
growth  in  new  users  in  the 
vitamin  and  supplements  market 
over  the  past  five  years  with  the 
number  of  users  increasing  by 
over  50  per  cent.  Sanatogen  has 
been  able  to  maintain  its 
dominant  position  within  the 
vitamin  market  by  virtue  of 
having  the  most  loyal  group  of 
consumers. 


The  best  brand  for  t  he 
job 

According  to  consumers, 
Sanatogen  is  the  best  brand  in 
the  marketplace,  with  a  host  of 
strengths  and  reassurances  that 
they  are  looking  for: 

*  Well  known  and  trusted  brand 
name 

*  Clear,  informative  packaging 

*  Safe,  sensible  dosages 

*  Quality  and  reliability 

*  No  artificial  colours,  flavours 
and  preservatives 

*  Excellent  value  for  money 


Multivitamins  — 
crucial  to  pharmacy 

The  vitamin  and  supplements 
markets  play  an  important  part 
within  pharmacy,  dwarfing  many 
of  the  other  sectors,  and 
providing  a  generous  return 
from  sales. 

The  total  vitamin  market  is 
worth  more  than  £80  million, 
outstripping  many  traditional 
healthcare  markets  such  as  cough 
remedies,  cold  remedies, 
indigestion  remedies  and 
decongestants. 


New  pack  graphics  lor 
(he  range 

The  Sanatogen  multivitamin 
range  is  sporting  new  pack 
graphics  for  this  Autumn.  The 
well  loved,  distinctive  Sanatogen 
graphics  are  being  made  bolder 
and  more  colourful  to  strengthen 
shelf  impact  and  provide  more 
information  for  consumers.  The 
back  of  the  packs  have  been 
transformed  to  explain  the  role 
of  each  vitamin. 


B  vitamins  - 

Healthy  nervous 
system  and  digestion 
and  sustain  the  RIBOFLAVIN 
pace  of  today's        B  vitamin 
nectic  lifestyle 


VITAMIN  0 

Strong  bones  and  teeth 

VITAMIN  A 
Good  vision,  healthy  hair  and  skin 


New  back  of  park 

The  Sanatogen  multivitamin 
range  is  packed  in  recyclable 
glass  bottles  and  cartons  of 
harvested  board  (ie  board 
produced  from  a  planned 
reforestation  programme  where 
trees  are  planted),  with  the  in- 
pack  leaflet  being  printed  on 
recycled  paper. 

New  in-pack 
leaflet 

A  new  in-pack  leaflet  provides 
even  greater  detail  and  includes 
information  about  the  full 
Sanatogen  range. 

SANATOGEN  and  FISONS  are 
Registered  Trade  Marks  of  FISONS  pic 


New  Sanatogen  TV  advertising 


Record  support 

Sanatogen  continues  to  be  a 
leading  investor  behind  the 
vitamins  and  supplements 
market,  with  a  spend  in  excess  of 
£3  million  this  year. 

New  advert 

The  Sanatogen  range  will  be 
supported  by  a  new  television 
commercial  which  is  lively  and 
colourful  and  motivates  people 
to  use  Sanatogen  vitamins  and 
supplements.  The  exciting  new 
advertisement  will  retain  the 
well-known  "Do  you  feel  all 
right?"  catchline  and  will  be  on 
air  from  late  August. 

The  Sanatogen  range, 
including  supplements,  will  also 
receive  support  via  magazines 
and  PR  articles  which  have  been 
shown  to  be  extremely  powerful 
and  persuasive  in  convincing 
consumers  of  the  importance  of 
good  nutrition. 


New  POS  package 

The  Sanatogen  range  will  also  be 
supported  by  a  strong  range  of 
new  point  of  sale  material: 

*  A  high  impact  revolving  tower 
display  pack  combines  efficiency 
of  space  with  maximised  stock 
holding. 

*  New  window  display  materials 
and  shelf  reservers  will  link  both 
to  the  new  Sanatogen  pack 
graphics  and  the  new  television 
commercial. 


If  you  would  like  any 
advice  on  shelf  planning  to 
maximise  profitability  in  the 
vitamins/supplements  area, 
please  call  the  Sanatogen 
hotline  on  0509-61 1001  Ext. 
45256. 

You  can  also  place  orders 
for  the  Sanatogen  range  or 
merchandising  material  by 
calling  0509-611001  Ext. 
45110,  45100or  45107. 


Sanatogen®  ...  one  name  you  can  always  turn  to 


Pharmacy  contractors  should  now  have 
completed  the  process  of  renewing  agreements 
to  provide  services  to  residential  homes  and 
patient  medication  records  for  the  elderly.  Both 
services  started  off  with  high  hopes,  but  are 
undersubscribed  and  there  are  complaints  about 
the  operations  of  the  larger  multiples.  I  am 
certain  that  no-one  can  be  satisfied  that  either 
scheme  is  operating  as  originally  envisaged. 
When  over  a  year  ago  as  secretary  of  Essex  LPC  I 
began  negotiations  with  the  then  FPC,  I  did  not 
expect  anything  like  the  situation  that  I  now  see 
as  a  community  services  pharmacist,  monitoring 
the  schemes.  (The  five  district  pharmaceutical 
services  have  contracted  to  monitor  the  services 
on  behalf  of  Essex  Family  Health  Services 
Authority). 

What  did  I  expect  in  November  1 989,  when 
the  circulars  were  finally  published7 

Residential  homes 

1 .  A  better  payment.  Experience  in  Essex 
indicated  that  a  half  day  per  month  would  need 
to  be  spent,  even  in  a  small  home,  advising  and 
commenting  on  pharmaceutical  matters,  as  well 
as  delivery  time.  A  1988  survey  showed  that  103 
(44  per  cent)  of  Essex  pharmacies  spent  three  or 
more  hours  a  week  delivering  to  homes,  and  that 
they  provided  the  bulk  of  the  service  likely  to  be 
paid  for.  Later  figures  indicated  that  on  average, 
pharmacies  serviced  approximately  two  homes 
each,  so  that  in  a  full  year  a  pharmacist  would 
need  to  spend  around  252  hours  on  his  two 
homes  The  local  locum  rate  at  the  time  was  at 


and  the  new  manager  had  not  (yet)  completed 
the  course.  The  regulations  state  that  the 
arrangement  can  be  continued  on  change  of 
owner  or  manager  if  the  relevant  training  course 
has  been  completed.  Strictly,  therefore,  an  owner 
who  appoints  a  new  manager  who  does  not  hold 
the  certificate  is  in  jeopardy  of  losing  payment  if 
the  "monitor"  should  call  while  there  is  someone 
in  place  who  is  not  qualified. 
5.  A  better  take-up.  In  Essex  only  about  20  per 
cent  of  homes  are  covered  by  agreements,  with 
only  about  1 6  per  cent  of  pharmacies.  Many 
pharmacists  have  continued  their  supply 
arrangements  with  homes  and  are  called  upon 
for  advice  on  pharmaceutical  matters.  Some 
seem  to  spend  quite  alot  of  time  on  the  matter. 
Why  do  they  not  complete  the  simple  course  and 
take  up  the  money?  There  are  some  homes 
whose  medicines  are  supplied  by  dispensing 
doctors  and  the  latter  are  not  willing  to  lose  even 
one  patient  so  that  a  pharmacist  can  move  in  to 
give  what  is  often  very  necessary  advice.  This 
picture  is  not  atypical. 

The  positive  side  is  that  Social  Services  are 
becoming  more  aware  of  what  can  and  should  be 
done  by  pharmacists  in  homes.  They  are  requiring 
that,  to  continue  registration,  homes  shall  have  a 
satisfactory  system  of  controlling  medication. 
Unfortunately,  due  to  commercial  pressures,  a 
satisfactory  system  is  believed  by  some  to  be  a 
monitored  dose  system,  such  as  Manrex,  and  too 
often  this  has  been  misunderstood  to  be  Boots 
only.  Naturally  other  pharmacists  have 
complained  bitterly  and  as  a  result  relationships 
have  been  soured  on  both  sides. 


Residential  homes  and 
PMRs:  the  monitor's  view 


least  £8  an  hour,  so  a  minimum  fee  of  £1 ,000  per 
home  annually  would  have  been  justified.  I  am 
not  aware  of  any  research  done  into  the  actual 
costs  of  providing  the  service,  but  even  allowing 
for  recent  increases  the  fee  for  a  small  home 
(discounting  initial  visits)  is  only  £250  and  for  a 
larger  one  £325. 

2.  The  development  of  specialist 
pharmacies.  In  the  light  of  experience  the 
Department  may  have  been  wiser  than  it  seemed 
in  imposing  a  limit  of  five  homes  per  pharmacy! 
While  in  areas  like  my  own,  with  few  homes, 
specialisation  would  not  have  developed,  in 
others  the  limit  has  caused  problems.  Some  parts 
of  the  country  are  more  attractive  for  retirement 
than  others  and  consequently  more  homes  are 
set  up  there. 

In  Essex  we  foresaw  difficulties  in  both  North 
East  Essex  and  Southend  DHA  areas.  There  are 
not  enough  pharmacies  to  divide  the  homes 
among  them,  let  alone  enough  interested 
contractors  The  anomalous  situation  also  arose 
whereby  a  pharmacy  could  register  five  large 
homes,  each  of  60  residents  (300  beds),  while 
another  was  refused  permission  for  ten  small 
ones,  each  only  having  10  residents  (100  beds) 
As  most  homes  are  full  virtually  all  the  time  the 
number  of  registered  beds  should  have  been  of 
prime  importance. 

3.  Good  relationships  with  home  owners 
and  Social  Services.  Unfortunately  many  private 
home  operators  were  suspicious  of  the  scheme. 
They  were  being  given  something  for  nothing 
and  they  wished  to  be  assured  that  pharmacists 
were  not  acting  as  agents  of  Social  Service 
registration  officers  Many  welcomed  our 
activities  immediately  and  so  did  most  of  the 
others  after  the  scheme  was  explained  However, 
pharmacy  missed  its  chance  to  explain  what  was 
happening  PSNC  should  have  consulted  with  the 
representatives  of  the  "other  side"  and  not 
assumed  that  all  those  involved  were  equally  able 
to  explain  the  benefit  of  the  changes. 

4.  Improvement  of  relationships  between 
pharmacists  and  the  FHSA.  Regrettably,  the 
DoH  passed  the  arrangements  over  to  FPCs  with 


As  a  poacher  turned  gamekeeper, 
Essex  community  services 
pharmacist  Miall  James  reviews  the 
first  year  in  which  pharmacists  have 
been  remunerated  for  providing 
services  to  residential  homes.  He 
finds  there  is  much  room  for 
improvement,  and  calls  for  greater 
commitment  by  contractors 

the  instruction  "Get  on  with  it".  FPCs,  it  should 
be  recalled,  were  staffed  to  a  level  at  which  it  was 
calculated  they  could  carry  out  their  then 
functions  at  or  about  maximum  efficiency.  Thus 
there  was  nobody  competent  to  carry  out  realistic 
monitoring  of  these  new  services,  except  on  the 
most  basic  level.  In  many  areas  the  task  has  been 
sub-contracted  to  DHAs,  although  a  few  have 
refused  and  FHSA  pharmacy  advisors  have  now 
taken  over  the  role 

Essex  has  no  such  advisor  yet,  and  almost  50 
pharmacies  contracted  to  service  around  1 00 
homes.  Inspection  visits  average  90  minutes  per 
pharmacy  in  my  District,  including  travelling  and 
clerical  time:  extrapolating  to  the  whole  of  Essex 
this  would  mean  at  least  two  week's  work  a  year. 
As  the  majority  of  homes  at  present  have  no 
contract  with  a  pharmacy  the  workload  is  likely  to 
increase.  With  some  500  homes,  if  current  ratios 
continue,  200  250  pharmacies  could  need 
inspection,  requiring  1 0  week's  work  to  visit  each 
pharmacy  and  serviced  home  once  only  per  year 
After  allowing  for  holiday  periods  this  represents 
around  25  per  cent  of  each  working  year. 

A  further  difficulty  arises  as  a  result  of  the 
social  structure  of  pharmacy:  50  per  cent  of  Essex 
pharmacies  are  managed,  not  owner-managed, 
and  it  is  necessary  for  the  managing  pharmacist 
to  have  the  appropriate  certificate  It  proved 
difficult  in  several  cases  to  make  an  appointment 
to  visit  when  the  "certificated"  pharmacist  was 
present,  sometimes  because  they  had  moved  on 


The  PMR  scheme 

Many  of  the  regrets  already  mentioned  apply  to 
this  scheme.  The  take-up  appears  to  be  even 
lower  than  for  residential  homes,  and  in  Essex 
would  be  even  worse  if  two  multiples  had  not 
registered  all  their  branches.  Unfortunately, 
although  the  first  managers  all  duly  completed 
the  training  scheme,  the  local  turnover  is  such 
that  their  replacements  have  not  and  when  the 
scheme  has  been  monitored  at  least  one  has 
expressed  no  interest  whatsoever  in  doing  so.  On 
the  positive  side  a  number  of  those  who  are  using 
PMRs  tell  me  of  the  advantages  in  practice  and 
how  they  are  able  to  improve  patient  care. 

Looking  forward 

I  hope  to  see  a  greater  involvement  of  some 
pharmacists  with  homes  and  remain  convinced 
that  a  specialism  should  develop.  As  it  is 
impossible  for  a  single-handed  proprietor  to 
adequately  cover  more  than  one  or  two  ' 
establishments,  some  sort  of  consultant  or 
"home  pharmacist"  will  develop. 

The  situation  in  attractive  areas  is  such,  that  as 
registration  authorities  put  pressure  on  homes  for 
adequate  pharmaceutical  services,  such  people 
will  be  essential.  Some  will  be  Boots  employees, 
but  by  no  means  all  will  be.  Most  home  owners 
are  small  business  people  themselves  and  have  a 
natural  affinity  to  owner  managers  rather  than 
the  staff  of  large  companies. 

I  also  hope  that  PSNC  will  be  able  to  negotiate 
a  proper  "rate forthejob".  Several  Social  Services 
departments  have  now  drawn  up  policies  in 
agreement  with  our  profession's  accredited 
representatives;  it  ought  to  be  simple  to  pull  those 
together  and  work  out  a  cost. 

Finally,  I  hope  that  taking  the  PMR  certificate 
will  become  the  norm,  including  among  locums 
It  might  be  simpler  and  more  logical  if  it  were 
included  in  the  requirements  for  community  pre- 
registration  graduates  At  the  moment  the 
package  can  only  be  sent  to  pharmacists,  but 
surely  that  could  be  altered 
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EASI  READERS  OLD  STYLES  FOR  NEW 
AT  NO  COST  TO  YOU 


This  year  we  introduced  two  new  fashionable  styles, Grosvenor 
and  Windsor  to  replace  our  Oxford  and  Westminster  frames. 

To  ensure  all  our  customers  profit  from  these  new  styles, 
between  now  and  30th  September  1991  we  will  exchange,  on 
a  one  for  one  basis,  your  stock  of  Oxford  and  Westminster  for 
Grosvenor  and  Windsor. 


Simply  complete  the  exchange  form  below,  send  it  with  your 
stock  of  Oxford  and  Westminster  to  the  freepost  address  shown 
and  we  will  exchange  them  for  the  two  new  styles. 

New  styles  can  increase  sales,  even  encourage  second  pair 
purchase,  so  act  now  and  give  your  profits  a  boost  without  even 
spending  a  penny. 


STOCK  EXCHANGE  FORM 

Pleose  complete  and  send  with  your  stock  of  Oxford  and  Westminster  styles  (preferably  in  their  plastic  cases)  to: 
Poste  Haste  Cambridge  Ltd  Easi  Readers  Offer,  FREEPOST  CB475,  Sawston,  Cambridge  CB2  i  BR. 


STOCK  RETURNED 


OXFORD 

STRENGTH 

2 

3 

4 

5 

6 

QUANTITY 

IMPORTANT 

1 .  OXFORD  AND  WESTMINSTER  CAN  ONLY  BE  EXCHANGED  FOR  WINDSOR 
AND  GROSVENOR.  THEY  WILL  BE  EXCHANGED  ON  A  ONE  FOR  ONE  BASIS 

2.  THIS  OFFER  IS  ONLY  AVAILABLE  DIRECT  THROUGH  CHEFARO  VIA  POSTE  HASTE 
USING  THIS  FORM. 

3    EXCHANGES  CANNOT  BE  MADE  THROUGH  YOUR  WHOLESALER. 

4.  THIS  OFFER  ONLY  APPLIES  TO  YOUR  STOCK  OF  OXFORD  AND  WESTMINSTER, 
AND  REGRETTABLY  ANY  OTHER  STOCK  RECEIVED  MUST  BE  RETURNED  TO  YOU. 

5.  CLOSING  DATE  30th  SEPTEMBER  1991 . 

I  would  like  to  update  my  Easi  Readers  Merchandiser,  please  exchange  the  enclosed  pairs  of  *  Oxford  and  *  Westminster  for 

Grosvenor  and  Windsor  and  return  to:  *  Enter  total  number  of  frames  enclosed. 


STYLE 

WESTMINSTER 

STRENGTH 

3 

4 

QUANTITY 

NAME. 


.BUSINESS  NAME. 


ADDRESS. 


.POST  CODE. 


FREE  GIFT  OFFER 

Take  this  opportunity  to  place  an  additional  order  for  supply  via  your 
wholesaler  and  we  will  send  you  a  free  pack  of  1  2  spectacle  repair  kits, 
R.S.P.  40p  each  (total  of  £4.80). 

Please  complete  the  order  form  below  and  we  will  ser\d  you  your  free  gift 
direct  and  arrange  supply  through  your  nominated  wholesaler. 

ATTACH  YOUR  NAME  AND  ADDRESS  STICKER  OVER 
THE  PICTURE  OF  THE  EASI  READERS  MERCHANDISER 
ADDITIONAL  ORDER: 


> 


BRING  SMALL  PRINT 
BACK  INTO  FOCUS 
WITH  STYLE 


STYLE 

STRENGTH 

PAIRS 

1 

2 

3 

4 

5 

6 

CHELSEA 

WINDSOR 

BELGRAVIA 

ASCOT 

GROSVENOR 

KgLrf*  READING  CLASSES 


WHOLESALER  NAME . 
BRANCH  


SIGNATURE . 


grett(%optik 

SWEDEN  S  LEADING  NAME  IN  QUALITY  READING  GLASSES 


THE  WELLCOME  FOUNDATION  LIMITED 

PATENTS:  IMPORTS  FROM  SPAIN  AND  PORTUGAL 


SEPTRIN:  TABLETS 
ZOVIRAX:  ALL  FORMS 
ZYLORIC:  300mg  TABLETS 


NOTICE  IS  HEREBY  GIVEN  that  Wellcome  is  intent  that  its 
patent  rights  on  the  above  products  should  be  fully  respected. 

Under  the  treaties  of  Accession  to  the  European  Communities  in  1985,  both  Spain  and 
Portugal  accepted,  in  respectively  Articles  47  and  209,  that  the  doctrine  of  free 
circulation  of  goods  throughout  the  Communities  will  not  apply  in  those  instances 
where  relevant  product  patent  cover  is  in  force  in  a  Member  State  into  which  goods  are 
imported  from  Spain  or  Portugal  and  such  patent  cover  could  not  be  obtained  in  Spain 
or  Portugal.  This  legal  situation  continues  in  both  countries. 


WELLCOME'S  PATENT  RIGHTS  OF  PARTICULAR  RELEVANCE  ARE  AS  FOLLOWS: 

SEPTRIN  tablets  UK  Patent  No.  1  499  672  covers  the  particular  formulation  of 
480  mg  and  960  mg  tablets 

ZOVIRAX  UK  Patent  No.  1  523  865  covers  the  acyclovir  active  ingredient  irrespective  of  how 
it  is  synthesised  or  formulated;  and  UK  Patent  No.  1  567  671  covers  the  particular  process  used 
for  its  synthesis 

ZOVIRAX  cream  European  Patent  (UK)  No.  0  044  533  covers  the  particular  formulation 
ZYLORIC  300  mg  tablets  UK  Patent  No.  1  445  983  covers  the  particular  formulation 


ACCORDINGLY,  ACTION  WILL  BE  TAKEN  IN  THE  COURTS 
against  any  party  found  to  be  trading  in  these  goods  originating  from 
Spain  or  Portugal.  Proceedings  have  been  commenced  against  several 
parties,  including  applications  for  appropriate  injunctions  against  the 
continuation  of  such  activities. 

Septrin,  Zovirax  and  Zyloric  are  registered  Trade  Marks 


The  Wellcome  Foundation  Limited.  Unicorn  House,  160  Euston  Road,  London  WC1  2BP  Wellcome 


An  ethical 
dilemma? 

Roussell's  'abortion  pill'  has  stirred  up  a 
hornet's  nest!  But  is  a  health  professional 
right  to  refuse  to  prescribe  or  dispense  a 
medicinal  product  that  they  feel  compromises 
their  moral  or  religious  beliefs? 

p     W,  J 
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As  Roussel's  abortifacient 
Mifegyne  goes  into  use  in  the  UK 
next  week,  a  number  of  doctors 
will  be  taking  part  in  a  boycott 
of  the  company's  products.  The 
drug  has  been  called  "an 
advance  in  reproductive 
medicine  of  the  same  magnitude 
as  the  development  of  the 
hormonal  contraceptive  pill": 
these  doctors  do  not  see  it  that 
way. 

Mifegyne  (mifepristone), 
otherwise  known  as  RU486  or 
"the  abortion  pill",  was  granted 
a  UK  product  licence  on  July  1 .  It 
is  an  anti-progesterone 
developed  by  Roussel  as  a  non- 
invasive alternative  to  surgical 
procedures  in  the  termination  of 
early  pregnancy. 

Even  before  it  was  licensed 
anti-abortionists  were  protesting 
about  its  introduction.  The 
Health  Minister  Virginia 
Bottomley  revealed  in  answer  to 
a  parliamentary  question  on  July 
1 8  that  over  the  past  year  there 
had  been  815  representations 
made  about  RU486:  21  were  in 
favour  of  its  introduction,  772 
were  against  and  22  sought 
information. 

But  RU486  has  been  used  in 
France  since  January  1 989,  and 
was  known  to  be  effective  in 
about  95  per  cent  of  cases.  It  also 
makes  economic  sense.  A 
termination  using  RU486  costs 
the  NHS  an  estimated  £182 
compared  with  £270  for  a 
surgical  abortion. 

Dispassionate  view 

Not  everyone  can  look  at  RU486 
so  dispassionately.  Some  of  the 
doctors  boycotting  Roussel 
products  are  members  of  the 
LIFE  doctors'  group,  who 
instigated  the  action.  LIFE  is  in 
favour  of  life,  says  the  group 
secretary  Dr  Maire  Heley.  "We 
are  an  absolutist  organisation 
that  rejects  abortion  as  wrong 
and  unnecessary."  LIFE  objects 
to  RU486  because  it  believes  it 
will  lead  to  more  and  more 
abortions. 

The  group  asked  its  members 
to  take  part  in  the  boycott 
voluntarily,  says  Dr  Heley.  The 
two  stage  action  will  initially 
involve  not  prescribing  Roussel's 
products  to  patients  with  new 
complaints,  and  later,  possibly, 
changing  patients  on  a  Roussel 
product  onto  another  product 
with  the  same  drug,  explaining 
to  the  patient  why  this  is  being 
done. 

One  of  the  reasons  for  the 
boycott  of  Roussel  products  is 
"to  hit  them  in  the  pocket",  says 
Dr  Heley.  "We  would  hope 
Roussel  would  think  twice  about 
putting  this  drug  on  the 
market." 

LIFE  doctors  are  not  alone  in 
their  action  against  Roussel.  The 
Guild  of  Catholic  Doctors  is 
backing  them  with  their  own 
campaign  which  is  expected  to 
get  underway  next  month.  Last 
week  the  medical  newspaper  GP 
reported  that  Muslim  GPs  are 
joining  in  the  boycott.  They  all 
risk  breaching  their  terms  of 
service. 

Tony  Eaton,  general 
manager,  corporate  and  public 
affairs  at  Roussel,  expressed  the 
view  that  the  boycott  of  their 
products  was  a  "smokescreen" 
by  anti-abortionist  groups,  who 


comprtm*»  > 200  mg 


object  to  abortion  perse.  He  said 
that  the  action  was  merely 
seeking  to  deprive  women  of  a 
choice. 

On  a  commercial  level,  the 
company  is  "not  too  concerned" 
about  a  boycott  by  as  few  as 
1 ,000  doctors.  Mr  Eaton  told 
C&D:  "The  vast  majority  of 
doctors  are  in  favour  of  women 
being  allowed  to  choose  a 
product  which  has  been 
approved  by  the  Department  of 
Health." 

He  emphasised  the  fact  that 
Roussel  sees  this  product  as  a 
major  advance,  not  a  major 
moneyspinner.  Of  the  1 80,000 
abortions  performed  in  the  UK 
each  year,  only  30,000  women 
are  likely  to  be  eligible  for 
Mifegyne  because  of  the 
restrictions  to  its  use  (primarily 
its  limitation  to  pregnancies  of  a 
maximum  of  nine  weeks 
duration). 

Into  the  dispensary 

GPs  cannot  prescribe  Mifegyne; 
it  is  restricted  to  NHS  hospitals 
and  clinics  approved  to  carry  out 
terminations  of  pregnancy  under 
the  Abortion  Act  1967.  Hospital 
pharmacists  may  come  into 
contact  with  Mifegyne,  but 
community  pharmacists  will  not 
see  prescriptions  for  it.  However 
some  may  agree  with  one  view 
that  the  licensing  of  Mifegyne 
brings  the  whole  abortion  issue 
directly  into  the  dispensary  (PJ 
August  3,  p148). 

Pharmacists  sell  and  supply 
medicines  which  help  to  make  or 
keep  patients  well.  Can  they 
then  condone  a  drug  which,  as 
Dr  Heley  observes,  "was  made 
not  to  cure  but  to  kill  people"? 
Roman  Catholic  or  Muslim 
pharmacists  may  find  themselves 
disapproving  of  RU486  for  the 
same  reasons  as  their  GP 
colleagues. 

The  International  Federation 


of  Catholic  Pharmacists  (FIPC) 
says  one  of  its  goals  is  "to  live 
the  Christian  faith  in  the  practice 
of  the  profession".  Its  members 
acknowledge  the  progress  of 
research  and  medicine,  but  at 
the  same  time  they  believe  that 
"embryonic  growth,  hungry 
children,  weak  and  sick  persons 
need  our  help". 

One  Catholic  pharmacist  C&D 
spoke  to  said  that  not  only  does 
he  see  abortion  as  the  taking  of 
an  innnocent  life,  but  his  religion 
says  it  is  wrong  RU486  created  a 
moral  dilemma  for  him  and  he 
would  not  want  to  have 
anything  to  do  with  it. 

The  Royal  Pharmaceutical 
Society  issued  a  statement  after 
Mifegyne  was  licensed:  "No 
patient  should  be  deprived  of 
pharmaceutical  services  because 
of  the  religious  beliefs  of  the 
pharmacist.  Some  pharmacists 
may  object  on  grounds  of 
conscience  to  the  dispensing  of 
certain  medicinal  products  for 
the  control  of  fertility  or 
contraception,  or  for 
termination  or  prevention  of 


development  of  a  foetus.  In  such 
cases  the  patient  must  be 
advised  of  an  alternative  source 
of  pharmaceutical  supply  and 
assisted  to  obtain  any  necessary 
advice,  service,  treatment  or 
medication  from  an  alternative 
source. 

"No  condemnation  or 
criticism  of  the  patient's 
requirements  should  be  made 
and  every  effort  should  be  made 
to  deal  with  such  a  situation  in  a 
discreet  and  confidential 
manner." 

Not  right  or  wrong 

It  would  seem  then,  that  this  is 
not  a  matter  of  right  or  wrong, 
but  a  matter  for  individual 
conscience.  Many  pharmacists 
agree  with  the  Society's 
"conscience  clause"  which 
allows  them  to  opt  out 
personally  but  not 
professionally. 

In  the  past,  the  Society  has 
stepped  in  to  prevent 
pharmacists  from  selling  or 
supplying  products  which  were 
obviously  unethical,  a  recent 
example  being  Skoal  bandits, 
"pouches"  containing  tobacco 
leaves  which  were  implicated  in 
oral  cancer. 

Where  appropriate  the 
Society  issues  guidelines,  as  it  has 
in  the  past  on  benzodiazepines, 
kaolin  paediatric  and  now 
RU486.  But  there  are  many  other 
products  that  pharmacists  sell 
that  might  be  construed  as 
"unethical"  —  such  as 
chocolates,  diabetic  products,  or 
syringes  to  drug  addicts.  Where 
do  you  draw  the  line? 

A  letter  in  The  Lancet  (vol 
338,  July  27)  from  pharmacists  in 
Brazil  told  of  how  women, 
unable  to  get  a  legal  abortion, 
were  obtaining  abortifacients 
from  private  pharmacies  as  a 
"popular  alternative". 

This  practice  is  unlikely  to 
happen  in  the  UK,  but  there  is  a 
fear  that  in  time  RU486  may  be 
used  as  a  contraceptive  agent. 
The  issue  of  contraception  is 
another  contentious  one. 
Roussel's  Tony  Eaton  says  that 
the  World  Health  Organisation  is 
researching  RU486  as  a  post- 
coital contraceptive,  but  that 
there  is  no  prospect  of  it  being 
used  for  this  in  the  near  future. 

He  asks:  "Why  shouldn't 
women  have  the  choice  of  a 
better  post-coital 
contraceptive?"  But  that  is 
another  question. 


ROUSSEL 
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Good  service  does  the  trick 
for  'worst  kind'  of  pharmacy 


Two  pharmacies 
competing  in  the  same 
precinct  creates  its  own 

special  problems, 
argues  consultant  John 
Kerry 

This  is  a  tale  of  a  retail  pharmacy, 
once  in  such  poor  shape  that  it 
was  unsaleable. 

Picture  a  dozen  small  shops 
set  in  the  heart  of  a  leafy,  well 
established  and  wealthy  suburb 
of  a  major  English  city.  This 
precinct  provides  the  nearest 
shopping  facility  for  some  20,000 
people  who  are  looked  after  by 
seven  GPs  all  within  1 0  minutes 
walking  distance.  An  idyllic  and 
busy  retail  location,  with  every 
service  represented  —  bank, 
hairdresser,  baker,  butcher,  small 
supermarket,  post  office, 
greengrocer,  video  shop  and 
more.  In  fact  one  of  everything, 
apart  from  retail  pharmacies  — 
there  are  two  of  these. 

Six  years  ago  one  of  the 
pharmacies  in  question  was  put 
on  the  market,  but  nobody 
wanted  it  at  any  price.  It  was 
then  a  typical  example  of  the 
worst  kind  of  a  multiple 
pharmacy  imaginable.  In  a 
dreadful  state  of  decor,  this 
badly  managed  shop  had  driven 
patients  and  customers  to 
competitors  miles  away. 
Prescription  items  at  this  time 
were  down  to  800  per  month  and 
the  annual  turnover  had  slumped 
to  £130,000. 

This  was  a  situation  ripe  for 
exploitation  by  a  newcomer. 
There  were  rich  pickings  for  a 
new  pharmacy  that  was  able  to 
build  on  the  failure  of  its 
neighbour,  which  in  turn 
continued  to  keep  its  head  below 


Pharmacy  type: 

Independent  —  Sole  trader 

Size  &  situation: 

450sq.ft 

Precinct  in  suburb  of  major  city 

Type  of  business: 

Prosperous,  many  established  and  elderly 

customers 

Products: 

Conventional  plus  jewellery,  good 

photographic  processing 

Competition: 

One  independent  chemist 

supermarket  for  some  toiletries 

Financial 

year  — 

May-April 

1990 

1991 

(provisional) 

Net  sales 

£215,000 

£250,000 

N.H.S. 

£107,000 

Counter 

£108,000 

Y.O.Y.  increase  (decrease) 

8% 

Purchases 

£161,500 

Stock  decrease 

Gross  profit 

£53,500  (24.9%) 

Wages  and  National  Insurance 

£14,000 

Locums 

£  1,800 

Rent  and  rates 

£12,500 

Insurance 

£  400 

Light  and  heat 

£  1,000 

Stationery  and  post 

£  400 

Advertising 

£  350 

Telephone 

£  530 

Repairs  and  renewals 

£  1,300 

Motor  expenses 

£  800 

Accountancy  fees 

£  2,150 

Bank  charges  and  interest 

£  800 

Hire  purchase  interest 

£  1,350 

Subscriptions 

£— 

Legal  and  professional  fees 

£  1.050 

Cleaning/laundry 

£- 

Loss  on  disposal,  fixed  assets 

£  150 

Depreciation 

£  1,650 

Total 

£40,400 

Net  profit 

£13,200  (6.1%) 

the  water. 

Mr  M  purchased  the  business 
just  three  years  ago  for  a  fire 
damage  price  and  set  about 
rebuilding  it.  With  funds  only  for 
a  modest  cosmetic  shopf  it,  the 
formula  for  success  was  a 
combination  of  good  service  and 
a  plentiful  choice. 

Nine  out  of  ten  newcomers  to 
the  district  would  automatically 
shop  at  the  better  positioned 
competitor,  which  not  only  looks 
smarter  with  a  new  fascia  and 
top  of  the  range  refit,  but  is  also 
brighter  and  tidier.  However, 
since  Mr  M's  shop  is  now 
believed  to  be  ahead  on  turnover 
it  is  clear  that  he  has  benefited 
from  the  reputed  indifferent 
attitude  of  the  competitor's 
manager  and  staff. 

There  are  two  shops  then, 
each  with  a  below  par  script 
business  (one  1,500  items  per 
month)  and  a  counter  trade 
running  at  £1 0,000  a  month  (last 
years  figures). 

Mr  M  continues  to  make 
progress  and  expects  to  reach 
£300,000  gross  turnover  year  end 
April  1 991  (20  per  cent  up  on  year 
end  April  1990,  £250,000).  "It 
can't  last,"  says  Mr  M.  "There's 
going  to  be  a  time  when  I  can't 
gain  any  more  in  my  present 
condition."  He's  absolutely  right 
and  if  the  other  business  got  it's 
act  together,  employed  a 
conscientous  manager  and 
trained  the  staff  to  care,  he  could 
lose  some  of  his  recent  new 
business. 

The  modest  1 ,500  script  items 
each  month  are  a  cause  for 
concern  and  neither  shop  will  be 
content  with  this  situation. 

Mr  M  attributes  recent  gains 
to  the  installation  of  patient 
records,  "but  what",  he  asks, 
"can  I  do  next,  to  build  the  script 
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The  current  layout  suffers  from  restricted  customer  flow  and  accessibility.  There  is  overcrowding  with  too  many  manufacturers'  stands  and  one  too  many 
counters,  all  of  which  are  piled  high  with  stock 
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Recommended  shape  and  layout: 

•  New  fascia,  new  door  to  left  hand  side 

•  Counter  removed 

•  Gondolas  parallel  to  window  to  improve  customer  access,  visability  of  merchandise  and  to  make  the  shop  appear  wider. 

Not  everything  currently  on  display  is  allowed  for  in  this  layout.  If,  for  instance,  tights  and  jewellery  need  to  be  accommodated  something  will  have  to  go  — 
perhaps  one  or  two  toiletry'  fitments 
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business  to  an  acceptable  2,500 
items  a  month?"  Well,  if  you  did, 
Mr  M,  the  other  pharmacy  would 
be  in  queer  street. 


Recommendations 

•  Decor,  fascia  and  fixtures 

Without  a  doubt  the  premises 
needs  a  facelift.  The  appearance 
inside  and  out  is  shabby  and 
stained.  Funds  for  improvements 
are  limited  and  a  budget  job  is 
necessary.  The  facelift  should 
include: 

1.  A  modern  fascia  and  shop 
sign, 

2.  Redecoration  of  ceiling  and 
walls, 

3.  Fitting  with  new  fluorescent 
lighting, 

4.  Fixtures,  although  dated  and 
shabby,  are  perfectly 
serviceable.  In  an  ideal  world 
a  refit  would  be  prescribable. 
In  this  case  a  respray  and  new 
edging  will  give  them  a 
further  five  years  of  useful 
life. 

5.  The  carpet  tiles  are  perfectly 
serviceable  and  need  not  be 
replaced. 

•  Shop  shape  and  fitments 

This  is  not  a  large  shop  (450  sq  ft) 
and  with  the  stands  and 
gondolas  positioned  as  they  are 
it  looks  smaller,  with  some  areas 
quite  inaccessible. 

6.  A  fresh  layout  of  gondolas 
and  stands  is  recommended 
(see  figure). 


7.  Colour  shelf  edge  strips  (the 
profile  exists  already)  with 
brightened  up  shelves  and 
gondolas. 

8.  A  modified  departmental 
layout. 

•  Merchandising  and  display 

Good  merchandising  practice  is 
applicable  to  all  shops,  large  or 
small,  new  or  old.  The  following 
will  correct  the  current  bad 
practices: 

9.  All  related  products  to  be  in 
one  shop  section  or 
department,  not  placed 
where  they  fit. 

10.  Like  products  should  be 
merchandised  vertically  on 
shelves,  not  spread  across 
several  fitments  and  even,  as 
in  this  shop,  dotted  about  on 
adjoining  fitments. 

1 1 .  Self-selection  depends  largely 
on  both  the  product  being 
visible  and  accessible.  This  is 
particularly  important  in  the 
case  of  fast  sellers,  brand 
leaders  and  TV  advertised 
lines.  Too  many  of  such 
products  can  either  be  seen 
out  of  reach  on  the  top 
shelves,  or  unseen  on  the 
bottom  shelves. 

12.lt  is  likely  that  the  stock 
ranges  in  this  shop  have 
grown  like  a  ginger-beer 
plant.  Much  has  been  added 
and  little  has  been  removed 
to  make  room  for  it.  As  a 
consequence,  the  shop  is 
approaching  Eastern  bazaar 
standards.  Stock 


rationalisation  is  essential. 

1 3.  Shelf  edge  prices  and  barker 
cards  would  be  a  worthwhile 
addition. 

14.  Too  many  high 
manufacturer's  stands  and 
gondolas  piled  high  with 
stock.  These  should  be  kept  to 
a  maximum  height  of  5  ft. 

•  In  shop  disciplines 

The  image  of  this  shop  could 
easily  be  improved  by  regular 
attention  to  the  following: 

1 5.  Shelves  should  be  kept  well 
stocked,  but  not 
overcrowded.  In  this  shop, 
there  were  too  many  big  gaps 
(very  wasteful)  while  other 
shelves  were  crammed. 

1 6.  The  restricted  floor  area  can 
become  a  dangerous  obstacle 
course.  Items  such  as 
stepladders,  half  emptied 
boxes  of  stock  and  the  latest 
manufacturer's  stand  "one 
couldn't  refuse",  are  too 
obvious  and  should  be 
removed.  The  aisles  should  be 
kept  absolutely  clear. 
When  you  are  a  smallish  shop 

with  very  limited  storage  space, 
the  canopies  above  the  fitments 
are  too  tempting  to  resist.  Mr  M 
has  piled  these  high  with  "all-in- 
ones".  They  look  unsightly.  With 
a  big  sale  of  these  items,  he  has 
to  store  them  somewhere 
convenient.  That's  why  the 
stepladder  is  always  leaning 
about  the  fixtures. 

Ideally  they  should  be  well 
merchandised  in  a  fitment  or  two 


and  the  overstocks  kept  out  of 
sight.  But  as  previously  stated, 
this  is  not  an  ideal  situation. 

Conclusion 

Despite  its  many  obvious 
shortcomings  Mr  M  has  done 
well  enough  with  this  business  in 
a  short  space  of  time,  against  a 
much  smarter  shop  with  better 
funds. 

It  is  possible  that  this 
pharmacy  will  continue  to  eat 
away  at  the  opposition  without 
making  any  changes.  This  of 
course  is  too  risky  an  assumption 
and  because  so  much  can  be 
done  to  improve  the  look,  layout 
and  customer  comfort  of  the 
shop  without  spending  a  fortune 
on  it,  it  should  be.  After  all,  a 
shop  such  as  this  is  not  a  good 
advertisement  for  the  profession. 

Aggressive  marketing  tactics 
are  not  considered  prudent  in 
this  instance.  Door  to  door  leaflet 
distribution,  heavyweight 
advertising  and  big  cut  price 
promotions  are  out  of  step  with 
the  precinct  and  the  local 
population  it  serves.  Anyway 
they  probably  would  not  work: 
they  may  even  have  a 
detrimental  effect. 

By  continuing  the  good  work 
and  standards  of  service  already 
established  and  adding  the 
ingredients  suggested,  Mr  M's 
shop  should  make  more 
progress.  Nothing  dramatic  can 
be  expected,  but  then  this  is 
hardly  the  location  for  drama. 


CHEMEX'91  The  National  Exhibition  for  tpday's  modern  pharmacist 


THIS  YEAR  AT  WEMBLEY 


EXHIBIT! 


ITION  CENTRE,  LONDON  29-30  September  1991 


For  your 
complimentary 
ticket 
Telephone 
081-302  7215 
NOW! 
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Businessnews 


Muelhens  take  over 
Wassen  International 


Manufacturers  and  licencees  of 
fragrances  and  cosmetics  Muelhens 
KG  have  taken  over  one  of  their  UK 
distributors.  Wassen  International. 
A  new  company.  Muelhens  Ltd,  has 
been  set  up  to  distribute  Dr  Payot 
skincare  and  cosmetics,  Parfums 
Charles  Jourdan  and  Parfums 
Gucci,  plus  Parfums  Gres  and 
Parfums  Worth. 

However,  the  company's  famous 
471 1  Original  Eau  de  Cologne  will 
continue   to   be   distributed  bv 


Alberto-Culver. 

Muelhens  have  also  signalled 
their  intention  to  introduce  some  of 
their  Continental  brands  into  the 
UK  via  Muelhens  Ltd.  These 
include  Gabriela  Sabatini,  Moments 
by  Priscilla  Presley  and  the  Carrera 
range  for  men.  The  ranges  are 
already  established  brand  leaders 
on  the  Continent,  say  Muelhens. 

Despite  the  takeover  of  Wassen, 
from  the  customers  point  of  view  it 
will  be  "business  as  usual"  with  no 


Small  firms  tackle 
Heseltine  over 
business  rates 


Many  small  businesses  have  not 
been  able  to  cope  with  the 
combined  effect  of  high  interest 
rates,  high  rates  and  a  downturn  in 
trading  conditions,  representatives 
of  small  businesses  have  told  the 
Secretarv   of  State   for  the 


Sara  Lee  and 

Roche 
complete  sale 

The  completion  of  the  sale  of  the 
Sara  Lee  pharmaceuticals  business 
(C&D  June  8,  p961)  to  Roche 
Products  was  due  to  take  place  on 
August  30,  as  C&D  went  to  Press. 
The  Nicholas  Laboratories  name 
goes  to  Roche  while  the  remaining 
Sara  Lee  businesses  of  toiletries, 
cosmetics  and  household  products 
will  operate  under  the  name  of  Sara 
Lee  Household  &  Personal  Care 
UK  from  September  2. 

Sara  Lee  Household  &  Personal 
Care  UK  will  operate  from  the  old 
Nicholas  Laboratories  address  of 
225  Bath  Road,  Slough,  Berks  SL1 
4AU.  Tel:  0753  523971 . 

Sara  Lee  will  continue  to  act  as 
a  sub-contract  manufacturer  for 
Roche  Products  and  Roche  will 
have  their  senior  buyer.  Ray 
Hopwood,  at  Slough.  However, 
invoices  for  goods  purchased  for 
Roche  Products  at  Slough  should 
still  be  invoiced  to  the  company's 
Welwvn  Garden  City  offices. 


Environment.  The  National 
Chamber  of  Trade,  the  Association 
of  British  Chambers  of  Commerce, 
the  CBI  and  the  National 
Federation  of  Self-Employed  and 
Small  Businesses  —  and  others  — 
have  written  to  Mr  Heseltine 
expressing  concern  at  the  level  of 
the  uniform  business  rate  to  be 
levied  next  year. 

"While  transitional  arrangments 
have  saved  some  businesses  from 
closure,  these  have  been  financed 
entirely  by  business  without  any 
help  from  the  Exchequer  at  a  time 
when  over  £4  billion  has  been 
available  to  reduce  the  burden  of 
the  Community  Charge,"  they  say. 

"We  are  deeply  concerned  that 
the  Government  appears  to  be  using 
the  RPI  as  a  link  to  increase  the 
poundage,  and  not  as  a  ceiling  on 
increases  as  originally  intended. 
This  year,  businesses  were  looking 
to  the  Government  to  recognise  the 
difficulties  they  were  facing." 

The  group  has  told  Mr  Heseltine 
that  small  businesses  are  still  facing 
extreme  problems.  "Last 
September's  extraordinarily  high 
RPI  figure  has  been  built  into 
business  costs  for  the  whole  year.  If 
many  of  them  are  to  continue  to 
exist,  it  is  of  paramount  importance 
that  external  costs  are  kept  to  a 
minimum. 

"We  therefore  jointly  call  on  the 
Government  to  ensure  that  there  is 
no  increase  at  all  in  the  non- 
domestic  rate  poundage  for 
1992-93." 


change  in  order  placing 
arrangements  for  the  time  being. 
However,  Muelhens  plan  to  relocate 
the  office  from  Leatherhead  to 
Epsom  by  the  end  of  October. 

Muelhens  Ltd  is  being  headed 
by  Cecilia  McAuley,  formerly  of 
Elizabeth  Arden  and  Parfums 
Lagerfeld,  though  most  recently 
managing  director  of  British 
Airways  Enterprises. 

The  Muelhens  group  have  been 
established  for  some  200  years  and 
currently  turn  over  around  £200 
million  marketing  89  ranges 
worldwide. 


G.R.  Lane 
buy  Modern 
Health 

G.R.  Lane  Health  Products  of 
Gloucester,  have  acquired  the 
whole  of  the  share  capital  of  Briess 
Holdings  Ltd,  parent  company  of 
Modern  Health  Products  Ltd. 
Modern  Health  have  a  range  of  1 1 
licensed  herbal  medicines. 

Lanes  plan  to  transfer 
manufacture,  administration  and 
sales  to  their  Gloucester 
headquarters.  In  explaining  the 
move  the  managing  director  of 
Modern  Health  Products,  Mr  Peter 
Briess,  said  that  the  company  had 
for  some  time  needed  improved 
production,  sales,  marketing  and 
export  resources  in  order  to 
maximise  the  potential  of  its  range. 


Unichem  have  installed  a  new  Automat  system  at  their  Preston  warehouse. 
The  system,  already  installed  at  the  Chessington  and  Letchworth  depots, 
automatically  selects  and  handles  up  to  800  top-selling  prescription 
products,  which  account  for  over  50  per  cent  of  Unichem's  prescription 
sales 


Ciba  and  Zyma 
join  sales  teams 


Ciba  Geigy  have  decided  to  merge 
their  Zyma  (UK)  and  Ciba 
Consumer  Pharmaceuticals  sales 
forces.  The  move  follows  the 
company's  decision  to  merge  the 
European  business  of  its  self- 
medication  division  with  Zyma 
(G£DJune  1,  p924). 

From  September  2  the 
combined  sales  force  will  be 
operating  under  the  name  Zyma 
Healthcare,  and  will  represent  the 
existing  Zyma  prescription  lines  as 
well  as  the  OTC  lines  of  Ciba 
Consumer. 

( )rders  for  direct  customers  can 


still  be  placed  as  at  present:  through 
the  sales  team  direct  to  Ciba-Geigy 
Pharmaceuticals  or  through  the 
Ciba  Consumer  customer  services 
department. 

•  Interim  results  for  Ciba-Geigy 
show  profits  up  4  per  cent  on  last 
year,  with  growth  in  the 
pharmaceutical  and  agricultural 
divisions  compensating  for 
weakness  in  the  more  cyclical 
industrial  chemicals,  dyes  and 
plastics.  Sales  were  flat  at  SFrl0.95 
billion.  The  company  says  that,  after 
adjusting  for  currency  fluctuations, 
the  increase  in  profit  is  1 1  per  cent. 
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APPOINTMENTS 


KNIGHTS  CHEMIST 

BROMSGROVEAREA 

Are  you  an  efficient,  caring  Pharmacist  with  management  skills  and  initiative' 
Then  Knight's  Chemist,  a  modern  purpose  built  community  pharmacy  with 
PMR  etc  plus  a  brisk  counter  business  offers  you: 
★  Competitive  and  progressive  salary  *  4  weeks  paid  holiday 
*  Working  week  negotiable  *  Full  supporting  staff 

*  Would  suit  newly  reg  pharmacist 
To  apply  for  this  excellent  opportunity,  contact:  — 
Mr  N.  Sodha,  Knights  Chemist.  434  Evesham  Road,  Crabbs  Cross, 
Redditch.  Worcs.  B97  SJB. 
or  telephone  0527  402146  or  0527  54554  (home) 


BUSINESS0PP0RTUNITIES 


U.S.A.  HEALTH  CARE  TEST  MARKET/ 
NATIONAL  DISTRIBUTION  SERVICE 

My  client  is  a  private  company  manufacturing  and  distributing 
O  T  C  Health  Care  products  in  the  U.S.A.  It  can  offer  a  full 
national  distribution,  sales  and  marketing  arrangement,  or  a 

test  market  to  determine  how  successful  your  products  will  be 
intheU.S.A. 

U.K. /EUROPE 
3  U.S.  BRANDS  AVAILABLE 

Similarly,  my  client  is  seeking  an  arrangement  in  the  U.K. 
and  Europe  and  other  markets  to  distribute  any  or  all  of  these 
3  O.T.C.  brands; 

1 .  A  gastrointestinal  product  for  the  treatment  of  Irritable 
Bowel  Symptoms. 
2.  The  most  effective  U.S.  brand  for  Hyperhydrosis. 
3.  A  product  for  Urinary  Tract  infections. 

Replies  to:  David  Solomon,  Market  Advisory  Services 
5  The  Springs,  Park  Road,  Bowden,  Cheshire  VVA14  3JH 
Tel:  061  927  7559        Fax:  061  928  9680 


BRAND  FOP  SALE 


FOR  SALE  OR  LICEME  \RR\Mih'MLM 

Company  wishes  to  divest  interest  in  its  oral 

healthcare  brand.  Registered  trademark. 
Existing  pharmacy  only  sales  and  distribution. 
Realistic  sales  potential  £750K  plus. 

For  further  details  write  to:- 
BOXC&D3397 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Retail  Publications,  Sovereign  Wav,  Tonbridge.  Kent  TN9  1 RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax  (0732)  361534 
Ring  Charlotte  Livermore  Ext  2264  for  further  information 
Publication  date  Even'  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  dale 


LABELLING  SYSTEMS 


WHAT'S  NEW  FROM  CHEMTEC 


THE  NEW 
ALCHEMIST  2000 
FULLY  FEATURED 
P.M. R.  LABELLING 
SYSTEM  NOW 
GIVES  EVEN 
MORE  VALUE 
AT 

NO  EXTRA  COST. 


WHY  NOT  CALL  ALISON 
FOR  DETAILS 


Q.I.D.S.  Thequick 
intelligent  dosage  entry 
system  which  is  so  clever 

neither  you  nor  your 
locums  need  to  remember 
codes. 

MULTI-USER.  For 

the  busy  dispensary 
ALCHEMIST  ,Wl  comes  in 
multi-user  form  where  you 
can  connect  more  systems 
together  without  com- 
promising our  famous 
speed. 

CHEMTEC  SYSTEMS  LTD. 


ADDING  FEA  TURES  THA  T  MAKE  LIFE  EASIER. 


1981  -  1991 


JO. 


ANNIVERSARY 


The  system  with 
more  features 
than  any  other 


Full 

demonstration 
installation, 
trial  and 
training 

PARK  SYSTEMS  LTD 
6  Vulcan  Street, 
Liverpool  L3  7BG 

051  298  2233 


Simply  the  best 

PMR  PHARMACY  COMPUTERISED  LABELLING  SYSTEMS  „ 


STOCK  FOR  SALE 


DISPENSARY  AND 
PHARMACY  FITTINGS 

Designed  &  made  by  the  trade 
Easily  Adjustable  Shelves 
Made  in  Melamine  Board. 


K.H.W00DF0RD  b  Co.  Ltd.  RING  NOW  (0202)396272 
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PRODUCTS  &  SERVICES 


SHOPFITTINGS 


Suppliers  of  over  4500  systems 
to  the  Profession  since  MOT 


[Send  for  your  FREE  videotape  on  our  I 
EPOS  or  PMR  systems  today! 


I  Every  JRC  system  carries  a  2-month  I 
money-back  Guarantee'  I 


rtarW 


other  system  comes  remotely  near! 

PH/K  FtMACY 


SYSTEMS 


FnEEPOST.  PRESTON  F»F«S  6BR      Tol  (077  2)  323763 


TRADEMARKS 


The  Trade  Marks  set  out  below  were  assigned 
on;  7  August  1 991 ,  by;  T.J.  Smith  &  Nephew 
Limited  to; 

Seton  Healthcare  Group  pic, 

Tubiton  House,  Medlock  Street,  Oldham, 

Lancashire  OL1  3HS. 

Without  the  goodwill  of  the  business  in  the 
goods  for  which  the  marks  are  registered. 

Trade  Mark  No 

1 184900; 

Mark 

BACTICLENS; 

Goods: 

Detergents  for  medical 
purposes;  disinfectants  (other 
than  for  laying  or  absorbing 
dust);  sarutary  preparations; 
antiseptics;  germicides; 
bactericides;  pharmaceutical 
preparations  and  substances; 
all  having  cleansing  properties; 
medicated  preparations 
impregnated  into  swabs, 
tissues  and  into  wipes. 

Trade  Mark  No 

1 184901; 

Mark 

CETRICLENS 

Goods: 

—As  above- 

Trade  Mark  No 

1184902; 

Mark 

TOPICLENS 

Goods: 

—As  above— 

STOCK  FOR  SALE 


MILCO  ENTERPRISES  980 

Increase  your  P.O.R.  Buy  Perfumes  and 

Aftershaves  from 
MILCO.  NATIONWIDE  DELIVERY. 


For  comprehensive  list 
Tel:  081-905  7005 
Fax:081-9522336 


1  Cinema  Parade 
Manor  Park  Crescent 
EDGWARE,  Middx  HA87LT. 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ126UT 


STOCK  FOR  SALE 


CAVENDISH 

PHARMACEUTICALS 

SIMOLO  (GL)  LTD  T/As 
51-53  Westleigh  Lane,  Leigh,  Lancashire,  England,  WN7 
5JE 

Telephone:  0942  68053 1    Fax:  0942  260844 

FREEPHONE  0800  220252 

SEPTEMBER  SPECIAL  OFFERS 


ADA150  ADALAT lOmg 

50 

30% 

4.27 

MODRET  MODURETIC 

30 

15% 

2.29 

ENA5     RENITEC  5mg 

28 

25% 

5.90 

SERC  SERC8mg 

100 

38% 

6.65 

TAG430  TAGAMET  400mg 

30 

23% 

7.92 

TIL60     TILDIEM  60mg 

100 

28% 

10.80 

AMI5L    AMILORIDE  5mg 

5.15 

500 

BAC10    BACLOFEN  lOmg 

6.35 

100 

DIL60     DILTIAZEM  60mg 

9.55 

100 

GLI5L    GLIBENCLAMIDE  5mg 

4.45 

1000 

IS0M20  ISOSORBIDE  MONONITRATE  20mg  3.40 

100 

PAR100S  PARACETAMOL  500mg 

0.41 

100 

PIR10    PIROXICAM  lOmg 

4.95 

60 

TRI125  TRIAZOLAM  0.125mg 

9.55 

250 

VER40    VERAPAMIL  40mg 

0.98 

100 

FRA  GRANCE  LIST  NOW  INCLUDED 

FOR  ORDERS  AND  FURTHER  INFORMATION 
ON  DEALS  AND  DISCOUNTS  PLEASE 

PHONE  FREEPHONE  0800  220252 

OR  WRITE  TO 
CAVENDISH  PHARMACEUTICALS, 
FREEPOST  5167F,  LEIGH,  LANCS.  WN7  5BR. 

THIS  PRICE  LIST  CANCELS  ALL  PREVIOUS  LISTS 
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Business  link 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

ROCHFORD,  ESSEX  -  Manager 
required  for  a  pleasant  semi  rural 
pharmacy.  Five  dav  week.  Excellent 
salary  package  Tel:  0702  544104 
(daytime),  0245  264252  (after 
7.00pm). 

BRADFORD  -  Long  established  car- 
ing company  requires  a  manager  for 
a  family  business.  No  paperwork. 
Excellent  supporting  staff.  First 
class  package,  including  top  salary, 
for  suitable  applicant.  Newly  quali- 
fied considered.  Apply  Gordon 
Hartley,  Bruce  W.  Moss  Ltd,  367 
Bowling  Old  Lane.  Bradford  BD5 
7AT.  Telephone  0274  725499  (fax 
0274  394935). 

COSHAM  -  Manager  required.  Exper- 
ienced supporting  staff.  No  paper- 
work. Car  if  required.  Good  salary 
by  negotiation,  four  weeks  holiday. 
Newly  registered  considered.  Five 
day  week.  Contact  John  Hughes  on 
0903  33821  or  0903  821761. 

OLDHAM  -  Pharmacist  required  for 
easily  run  pharmacy.  Little  paper- 
work. Five  day  week.  Newly  regis- 
tered or  long  term  locum  welcome 
Telephone  Mr  Patel  061-624  6761 
davtime  or  061-620  3225  evenings. 

SWINDON  -  Pharmacist  manager 
required  for  busy  in-store  phar- 
macy. Responsibility  and  hard  work 
will  be  rewarded  with  a  top  salary. 
For  further  details  please  telephone 
0628  473423. 

LANARKSHIRE  -  Full  time  phar- 
macist required  to  cover  maternity 
leave.  Telephone  Mrs  Turner,  0236 
753252. 


 LOCUMS  

ERDINGTON,  W.  MIDLANDS  - 

Pharmacist  locum  urgently  needed 
during  September.  Please  contact 
Mr  or  Mrs  Patel,  021-382  0189. 
SUFFOLK  -  Saturday  occasional 
locum  needed  for  light  dispensing 
and  patient  counselling  in  seaside 
resort.  Good  supporting  staff  inc- 
luding qualified  dispensing  tech- 
nician. Tel:  0502  722370. 


PHARMACIST  ASSISTANTS 

LONDON  SW6  AREA  -  Pharmacist 
assistant  required  for  easily  run 
pharmacy.  Five  or  six  days  a  week. 
Excellent  supporting  staff.  Mini- 
mum paperwork.  Salary  by  nego- 
tiation. Telephone  071-736  1500 
(9am-7pm). 

TAUNTON  -  Full  time  pharmacist 
required  to  assist  proprietor  in 
newly  opened  health  centre 
pharmacy.  Excellent  working  con- 
ditions, half  day  Saturdays.  Flexible 
hours,  easy  parking.  Would  suit 
newly  registered.  Salary  by  nego- 
tiation. Telephone  John  Owen  on 
0823  324280  daytime. 


PHARMACISTS  (PART  TIME) 

BASILDON,  ESSEX  -  Pharmacist 
required  to  work  in  in-store  phar- 
macy most  evenings.  Please  tele- 
phone Yinka  Soetan  on  0268 
281708. 

BLACKPOOL  -  Pharmacist  required 
for  one  day  per  week.  Not  Tuesday. 
Also  pharmacist  for  September  14th 
required.  Please  telephone  M. 
Moore,  (0253)  301522. 

BASILDON,  PITSEA  -  Pharmacist 
required  for  regular  Monday, 
Tuesday  and  Thursday  evenings 
5.30-8.30pm  and  Friday  5.30- 
9.15pm.  Telephone  M.  Andrews 
0268  553374. 

RAIN  HAM,  ESSEX  -  Pharmacists 
needed  for  evenings  and  weekends 
in  new  pharmacy.  Please  contact 
Mr  A  Castell.  04027  23723  davtime, 
04024  51158  evenings. 


SITUATIONS  WANTED 

ANALYTICAL  CHEMIST  -  15  years 
experience  in  research  and  develop- 
ment, two  years  lecturing,  seeks 
new  challenge.  London  based  but 
will  travel.  Contact  Paul  Pelter, 
0689  823404  (Orpington  -  eves). 

WOKING,  GUILDFORD  M25  -  Re- 
liable, highly  experienced  locum 
available  from  mid-September. 
Long  or  short  term.  Telephone  John 


Collins.  (0932)  342211. 
LONDON  AND  MIDDLESEX  AREA 

-  Locum  required  short  or  long 
term.  Wide  experience.  Telephone 
081-202  9059. 

BRADFORD,  100  MILE  RADIUS  - 
Ex-proprietor  pharmacist  available 
immediately.  Based  in  Bradford  but 
willing  to  travel.  Tel:  0831  566919 
or  0274  664019  anytime. 

YORKSHIRE  AND  SURROUND- 
ING AREAS  -  Experienced  locum 
available.  Weeks  preferred.  Now 
booking  from  October  1991  on- 
wards. Contact  Richard  Tuffin. 
(0532)  606213. 


FOR  SALE 

GRANADA  GL  2  litre,  automatic. 
November  1988.  Burgundy,  25,000 
miles.  One  owner,  excellent  con- 
dition, ABS,  central  locking,  sun 
roof,  electric  windows,  music 
centre.  £6.250.  081-301  2621  dav, 
081-850  6677  evenings. 

IBIZA  -  Holiday  apartment  for  sale. 
Two  bedroomed  apartment  at 
Pueblo  Efparragos,  Cala  Llonga. 


Established  development  near  large 
beach,  with  two  pools,  bars  and 
high-class  restaurant.  Golf  course 
two  miles.  £28,500.  Telephone 
(0873)  854163  evenings,  (0873) 
853219  day. 

PHILISHAVE  CUTTERS  AND 
GUARDS  -  2  x  61 147,  3  x  SC  7962. 
Polaroid  Swinger  II  f  gun  M3  flash 
bulbs.  Kodalux  Model  3  electronic 
f3gun.  Case  932  for  Brownie  8 
movie,  802  for  Instamatic  movie. 
J  &  J  exposure  calculators.  Tel:  081- 
203  2536. 

COSTA  BRAVA  (ROSAS)  -  Attrac- 
tive two  bedroomed  town  house 
with  garage  and  own  water  front 
mooring.  Uninterrupted  views  over 
Barcelona  nature  reserve  and 
foothills  of  the  Pyrenees.  Price 
£62,250  ono.  Telephone  (Spain)  010 
34  72  530  332.  Telephone  or  fax 
(UK)  051-254  1272. 


 WANTED  

FIAT  XI 9  "LIDO"  -  Old  version 
1500cc.  Will  consider  1300cc. 
Telephone  081-852  0248. 


Free  once-only  entries  in  "Business  Link"  (maximum  30  words) 
are  restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  box  numbers  or  trade  advertisements  will  be  permit- 
ted. Acceptance  is  at  the  discretion  of  the  publishers  and  depends 
upon  space  being  available.  Send  your  proposed  wording  to 
"Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave 
the  details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


FOR  YOUR  LAST  MINUTE  ADS, 
PHONE  UP  TO  9AM  WEDNESDAY 

(Publication  will  depend  upon  space  availability) 


PLEASE  MENTION  "C&D  BUSINESS  LINK" 
WHEN  RESPONDING  TO  ADVERTISEMENTS 
ON  THIS  PAGE. 


To  be  included  under  section  heading  

Signed    Date. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname   Proposed  advertisement  copy  (maximum  30  words) 

First  name  

Personal  RPSGB  Registration  Number  

Telephone  number  

Pharmacy  stamp   
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About  people 


Ian  McYVhirter  was  the  recent  winner  of  the  Unichem  Scottish  Pharmacists 
Golf  Tournament.  He  received  the  Rosebowl  prize  from  Regional 
Committee  chairman  Theo  Johnson  (right) 


Jayne  Ramsey  (left)  of  A.  Fozard  Chemists  in  Ipswich  is  the  winner  of  a 
Rinstead  "Guess  who's  talking"  competition.  Schering-Plough 
representative  Sheila  Glen  presents  the  prize  —  a  trip  for  two  to  New 
York's  Broadway  taking  in  a  visit  to  the  theatre 


APPOINTMENTS 


Shopping 
centre 
celebrations! 

The  newly  opened  Princes  Quay 
shopping  centre  in  the  centre  of 
Hull  will  be  the  stage  for  150th 
anniversary  celebrations  of  the 
Royal  Pharmaceutical  Society  next 
month. 

During  the  week  commencing 
September  16,  the  Hull  branch  and 
Hull  Pharmacists  Association  will 
depict  pharmacy  over  the  last  150 
years,  with  a  minimum  of  two 
pharmacists  available  to  answer 
questions  and  distribute  literature 
to  those  interested. 


Memorial 
pharmacy 

Pharmacist  William  Forrester 
Brown  and  his  son  James  opened  a 
pharmacy  at  the  Ian  Gow  Memorial 
Health  Centre  in  Eastbourne  last 
week. 

Described  as  part  of  the  health 
centre  but  not  within  it,  the 
pharmacy  has  independent  opening 
hours,  a  separate  entrance,  and  was 
financed  independently.  The 
owners  also  contributed  to  the 
memorial  fund  set  up  at  the  health 
centre,  to  help  young  people  in 
Northern  Ireland. 


An  unusual 
proposal! 

Trainee  dispenser  Janet  Long  and 
porter  Neil  Hatton,  who  both  work 
at  Boots  in  the  Cleveland  Centre, 
Middlesborough,  tied  the  knot  last 
Saturday,  six  months  after  Neil 
proposed  over  the  Tannoy  at  Boots 
while  Janet  was  dispensing  a 
prescription!  The  couple  were 
married  at  St  Mary's  Church, 
Middlesborough,  and  are  now 
honeymooning  at  Pitlochry. 


Going  abroad 

Bucharest's  major  retail  outlet,  the 
International  store,  has  opened  a 
department  offering  a  wide 
selection  of  diabetic  foods.  The 
foods  created  such  interest  in 
Romania  that  they  were  featured  on 
national  television.  Products  from' 
British  company  Dietade  Foods  Ltd 
are  among  those  on  display. 


Dr  Joan  Barnard  has  joined 
Roussel  Laboratories  Ltd  as 
medical  director  and  member  of  the 
management  committee.  She  was 
previously  director  of  medical 
operations  at  Smithkline  Beecham. 
Dr  Barnard  succeeds  Dr  David 
Thomas,  who  has  been  appointed 
director  of  clinical  research  at  the 
parent  company,  the  Roussel 
UCLAF  Group  in  Paris. 

Unichem  have  promoted  John 
Aldous  to  regional  sales  manager 
for  the  Midlands.  His  area  of 
responsibility  will  cover  the 
Hinckley.  Letchworth  and 
Walthamstow  branches.  Richard 
Swift  has  been  appointed  national 
accounts  manager  responsible  for 
developing  the  company's  agency 
business.  Unichem  have  also 
appointed  Jeanette  Croft  to  the 
position  of  territory  representative 


covering  the  Swansea  branch,  while 
Andrew  Edwards  has  been 
promoted  to  hospital  key  account 
executive. 

Ken  Piggott  has  been  appointed 
the  new  managing  director  of 
Children's  World,  the  Boots-owned 
children's  retailer.  He  succeeds 
Alan  Ripley,  who  retired  in  July. 
Children's  World  is  a  chain  of  25 
stores  selling  a  range  of  fashion, 
toys  and  equipment  for  babies  and 
children  aged  0-11  years. 

Sarah  Robey  has  been  appointed 
managing  director  of  the  Yardley 
Lentheric  group.  She  joins  the 
group  from  Max  Factor  where  she 
was  also  managing  director.  The 
Yardley  group  undergoing  a  major 
investment  programme  involving 
the  upgrading  and  extension  of 
established  brands. 


Coming  events 


Assistants 
training 

The  National  Pharmaceutical 
Association  is  running  courses  for 
assistants  on  skincare  and  sun 
preparations  in  Chester, 
Birmingham  and  Bristol  on 
September  17,  18  and  19 
respectively. 

Also  for  assistants  are  three  one- 
day  courses  on  success  in  selling 
and  customer  care;  principles  of 
merchandising  and  product 
presentation;  and  more  advanced 
selling  and  effective  selling 
techniques.  The  venues  are  Preston 
(September  17,18  and  19)  and 
Doncaster(Octoberl5,16andl7). 

Courses  on  personal  beauty  care 
sales  skills  will  be  held  in  Newcastle, 
Leeds  and  Cheltenham  (September 
24,25  and  26  respectively)  and  on 
fragrance  selling  skills  in 
Manchester,  Reading  and  Cardiff 
(October  8,9  and  10). 

For  pharmacists  there  is  a  two- 
day  course  on  management 
principles  and  skills  in  Burton-on- 
Trent  (October  7-8)  and  Winchester 
(October  29-30).  A  course  on 
merchandising  and  marketing  will 
be  held  at  Burton-on-Trent  on 
October  28-29. 

Details  of  all  courses  are 
available  from  the  training 
department  (0727  832161). 

Tuesday,  September  3 

Banff,  Moray  and  Nairn  Branch, 
RPSGB.  Gordon  Arms  Hotel, 
Fochaber,  8pm.  "A  professionally 
funded  future"  by  Graeme  Millar. 

Advance  information 

Society  of  Cosmetic  Scientists. 

"Production  of  safe  products  without 
animal  tests"  by  Dr  Arun  K.  Puri  (The 
Body  Shop).  Royal  Society  of  Medicine, 
London,  October  3.  Details  from  Mrs 
K.  Weston  on  0582  266661. 
Interlook.  International  hairdressing, 
beauty,  cosmetics  and  perfumery  trade 
fair.  Madrid,  October  5-7.  Details  from 
IFEMA  (UK  delegation)  on  071-637 
9061. 

Expo  Shop  91.  Independent  retail 
exhibition  including  POS  9-1.  NEC 
Birmingham.  October  8-11.  Details 
from  Batiste  Exhibitions  and 
Promotions  on  081-3403291 . 
"Benzodiaepines  into  the  1990s". 
Symposium  at  the  Royal  Society  of 
Medicine,  London,  October  10.  Fees 
£65,  including  lunch.  Details  from 
Hamlin  &  Hammersleyon  0934  713040. 
Irish  Pharmaceutical  Conference. 
Sligo  Park  Hotel,  Sligo,  Ireland, 
October  12-16.  Details  from  Mrs  Ethna 
Fitzgerald  on  (01)615822. 
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Make 
a  profit 

from 
Prof 


Togs. 


From  the  man  who  successfully  launched 
the  now  famous  Ultra  Togs  'stay  dry  panel.' 
New  leak  shields! 

Ultra  Absorbent  Togs'  amazing  new  leak 
shields  will  be  taking  the  nappy  world  by  storm. 
(No  more  messy  leaks  at  the  legs!) 

Prof  Togs  will  be  explaining  the  benefits  of 


our  unique  leak  shields  on  national  television 
and  In  all  major  magazines. 

His  face  will  be  known  to  millions  of  mums 
throughout  the  country.  Prof  Togs  will  become 
a  household  name,  a  megastar. 

Join  Prof  Togs  on  the  road  to  fame  and 
fortune.  Stock  up  on  the  new  Ultra  Absorbent 


Togs  nappies  and  improve  your  profits  now. 

This,  ladies  and  gentlemen,  could  be  the 
start  of  something  big,  big,  big. 

For  any  further  information  on  how  Ultra 
Absorbent  Togs  nappies  can  improve  your 
profits,  please  contact  Swaddler's  Customer 
Services  Department  091-482  5566. 


Extra  Greens 
are  good  for  you 


